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Abstract 

As with all BRIC countries, the Brazilian office document technology 
market will see sustained growth despite the recent downturn in the 
global economy. In fact, ODT revenues are projected to exceed $2.8 
billion by 2012, making this market a fresh source of revenue for what is 
a maturing industry in other parts of the world. 

Emerging market end-user customer beliefs, values, behaviors, and 
buying patterns differ dramatically from mature markets. Understanding 
these differences is critical to sustaining business growth. Brazil has its 
own unique idiosyncrasies ranging from governmental regulations to the 
purchasing requirements of end-user customers. InfoTrends believes 
that its combined research provides an objective view of the market 
opportunity in Brazil. 

This study is designed to provide insight into these cultural variations as 
well as a comprehensive view of the ODT market in Brazil, highlighting 
opportunities for solutions, hardware, and supplies vendors as well as 
resellers and distributors. In addition to evaluating the current state of 
Brazil’s ODT industry, we have developed forecasts through 2012 
consistent with our existing ODT industry forecasts for digital 
peripherals, communication supplies, and document solution software. 

Our Russia, India, China, and BRIC overview surveys are available as 
separate documents. 

 

 
 
 

 

For More Information
If you would like to order extra copies of this report, receive permission to use any part of the 
report, or be informed of upcoming market updates, reports, and related projects, please e-mail 
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Project Objectives 

This study is the first in a series of emerging market research projects for the Office Document 
Technology industry. It addresses the following key objectives: 

• Develop a clear understanding of the size, nature, and future growth potential for copiers, 
printers, as well as associated document services and supplies 

• Profile and evaluate end-user1 acquisition and usage behaviors associated with office document 
technologies 

• Evaluate emerging market trends and dynamics 

• Generate placement, installed base, forecast, and trend analysis 

Methodology 

On October 28, 2008, InfoTrends launched a survey to end-users in Brazil, Russia, India, and China 
(BRIC). The survey was translated into Portuguese, Russian, Hindi, and Mandarin so that respondents 
were able to take the survey in their native language. Responses were collected through December 2008. 

InfoTrends received a total of 306 qualified responses from Brazil, 303 from Russia, 302 from India, and 
303 from China. To qualify for participation in this survey, respondents were required to authorize or 
approve purchases of office equipment, make the final decision about these purchases, or provide 
recommendations or input to the final decision-maker. Respondents who were not involved in this manner 
were disqualified. 

This study involved a combination of research activities, including: 

• A telephone-delivered structured survey 

• In-depth interviews with end-users, vendors, channels, and government regulatory agencies 

• Market forecasts from InfoTrends’ Digital Peripherals Solutions, Communication Supplies, and 
Network Document Solutions Consulting Services 

 

 

 

 

 
This material is prepared specifically for clients of InfoTrends, Inc. The opinions expressed represent our interpretation and analysis of information 
generally available to the public or released by responsible individuals in the subject companies. We believe that the sources of information on which our 
material is based are reliable and we have applied our best professional judgment to the data obtained. 
 

                                                 
1 Decision-maker or key influencer (e.g., business owner, purchasing manager, IT manager, etc.) 


