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Abstract 

As with all BRIC countries, the Indian office document technology 
market will see sustained growth despite the recent downturn in the 
global economy. IT budgets of off-shoring businesses (medium-sized 
and large) have seen a slowdown, but the opportunity remains 
significant. Equipment and supplies vendors in emerging markets can 
realize incremental growth and higher net revenue growth than 
advanced economies will offer. For independent software vendors in 
mature economies, there will be increased competition and new 
opportunities for partnerships. 

Emerging market end-user customer beliefs, values, behaviors, and 
buying patterns differ dramatically from mature markets. Understanding 
these differences is critical to sustaining business growth. India has its 
own unique idiosyncrasies ranging from governmental regulations to the 
purchasing requirements of end-user customers. InfoTrends believes 
that its combined research provides an objective view of the market 
opportunity in India. 

This study is designed to provide insight into these cultural variations as 
well as a comprehensive view of the ODT market in India, highlighting 
opportunities for solutions, hardware, and supplies vendors as well as 
resellers and distributors. In addition to evaluating the current state of 
India’s ODT industry, we have developed forecasts through 2012 
consistent with our existing ODT industry forecasts for digital 
peripherals, communication supplies, and document solution software. 

Our Brazil, Russia, China, and BRIC overview surveys are available as 
separate documents. 

 

 
 
 

 

For More Information
If you would like to order extra copies of this report, receive permission to use any part of the 
report, or be informed of upcoming market updates, reports, and related projects, please e-mail 
us at info@infotrends.com. 



Emerging Markets Multi-Client Study: India January 2009 

www.infotrends.com - 2 - © 2009 InfoTrends, Inc. 

Table of Contents 
 
Executive Summary.................................................................................................................... 8 

Hardware ................................................................................................................................................ 8 
Supplies .................................................................................................................................................. 8 

Color vs. Price vs. Cost.................................................................................................................... 8 
Counterfeits...................................................................................................................................... 9 
Third-Party Supplies......................................................................................................................... 9 

Software Solutions.................................................................................................................................. 9 
Forecast Data................................................................................................................................... 9 
Structured Surveys........................................................................................................................... 9 
In-Depth Interviews .......................................................................................................................... 9 

Key Highlights........................................................................................................................... 10 
Forecast Data ....................................................................................................................................... 10 

Hardware........................................................................................................................................ 10 
Supplies ......................................................................................................................................... 11 
Software Solutions ......................................................................................................................... 11 

End-User Research .............................................................................................................................. 12 
Respondent Profile......................................................................................................................... 12 
Hardware Equipment: Ownership .................................................................................................. 12 
Hardware Equipment: Future Purchasing Intentions ..................................................................... 12 
Office Scanning.............................................................................................................................. 13 
Color Devices................................................................................................................................. 13 
Supplies Consumption ................................................................................................................... 13 
Use of Document Management Software...................................................................................... 14 

Introduction ............................................................................................................................... 14 
Project Objectives..................................................................................................................... 15 
Methodology.............................................................................................................................. 15 

Survey Banners .................................................................................................................................... 16 
Mean vs. Median .................................................................................................................................. 17 
Definitions ............................................................................................................................................. 17 

OEM versus Aftermarket versus Counterfeit Supplies .................................................................. 17 
Single-Function Devices versus Multifunctional Peripherals ......................................................... 18 
Software Solution Categories ........................................................................................................ 18 

Country Profile: India ............................................................................................................................ 19 
General Economy................................................................................................................................. 19 
Demographic Trends ............................................................................................................................ 20 
Legislative Framework.......................................................................................................................... 20 
Business Culture/Social Factors........................................................................................................... 20 
Historical and Current Analysis ............................................................................................................ 21 
Largest Trading Partner........................................................................................................................ 21 
India and Japanese Trade Relations.................................................................................................... 21 
IT Highlights.......................................................................................................................................... 21 
Financial Highlights .............................................................................................................................. 22 
Recent Significant Events..................................................................................................................... 22 

India Printer/MFP Placements and Forecast Data: 2007-2012.............................................. 23 
Total Market.......................................................................................................................................... 23 
Page Printers & MFPs .......................................................................................................................... 25 

Monochrome Page Printers & MFPs ............................................................................................. 27 
Color Page Printers & MFPs.......................................................................................................... 28 

Serial Inkjet Printers ............................................................................................................................. 29 



Emerging Markets Multi-Client Study: India January 2009 

www.infotrends.com - 3 - © 2009 InfoTrends, Inc. 

Digital Peripherals Products Hardware Revenue Forecast.................................................................. 30 
Total Market ................................................................................................................................... 30 
Monochrome Page Printers & MFPs ............................................................................................. 31 
Color Page Printers & MFPs.......................................................................................................... 32 
Serial Inkjet .................................................................................................................................... 33 

Indian Installed Base and Supplies Forecast: 2007-2012 ..................................................... 34 
Total Market.......................................................................................................................................... 34 
Total Print Volume ................................................................................................................................ 35 
Marking Supplies Revenues................................................................................................................. 36 
Marking Supplies/Cartridge Units ......................................................................................................... 37 
Paper Consumption.............................................................................................................................. 38 
Paper Revenues................................................................................................................................... 39 

India Software Solutions Forecast: 2007-2012....................................................................... 40 
Total Market.......................................................................................................................................... 40 
Device Management............................................................................................................................. 41 
Document Capture and Routing........................................................................................................... 42 
Document Management ....................................................................................................................... 43 
Document Output Management ........................................................................................................... 44 
Solutions vs. Hardware Revenue ......................................................................................................... 45 

End-User Survey Results ......................................................................................................... 46 
Respondent Profile ............................................................................................................................... 46 

Role in Selection/Purchase of Office Equipment ........................................................................... 46 
Job Title.......................................................................................................................................... 48 
Department .................................................................................................................................... 49 
Primary Business ........................................................................................................................... 50 
Number of Employees.................................................................................................................... 51 
Location.......................................................................................................................................... 52 
Length of Time in Business............................................................................................................ 53 
Percentage of Employees Using a Computer................................................................................ 54 
Internal versus External Management of IT Activities.................................................................... 56 

Hardware Equipment: Ownership......................................................................................................... 57 
Number of A3 Devices Owned....................................................................................................... 57 
Percentage of A3 Devices that are Network-Connected ............................................................... 59 
Frequency of Printing A3 Paper-Size Documents ......................................................................... 61 
Primary Brand of A3 Equipment .................................................................................................... 63 
Most Recent Acquisition of New A3 Device................................................................................... 64 
Primary Reason for Most Recent A3 Device Acquisition............................................................... 66 
New versus Refurbished Equipment.............................................................................................. 67 
Purchasing versus Leasing............................................................................................................ 68 
Length of Time A3 Device is Kept before Replacement ................................................................ 69 
Type of Company that A3 Device was Purchased From............................................................... 70 
Importance of Factors When Selecting a Purchasing Company ................................................... 71 
Number of A4 Devices Owned....................................................................................................... 72 
Number of A4-Size Fax Machines and Scanners.......................................................................... 74 
Percentage of A4 Devices that are Network-Connected ............................................................... 76 
Use of Device Management Software ........................................................................................... 77 
Primary Brand of A4 Equipment .................................................................................................... 78 
Most Recent Acquisition of New A4 Device................................................................................... 81 
Primary Reason for Most Recent A4 Device Acquisition............................................................... 83 
Technology of Most Recently Acquired A4 Device........................................................................ 84 
Length of Time A4 Device is Kept before Replacement ................................................................ 85 
Type of Company that A4 Device was Purchased From............................................................... 86 
Importance of Factors When Selecting a Purchasing Company ................................................... 88 
Information Sources Used to Select Brand/Model......................................................................... 89 



Emerging Markets Multi-Client Study: India January 2009 

www.infotrends.com - 4 - © 2009 InfoTrends, Inc. 

Hardware Equipment: Future Purchasing Intentions............................................................................ 91 
Black & White vs. Color.................................................................................................................. 91 
Types of Black & White Devices Considered for Purchase........................................................... 92 
Types of Color Devices Considered for Purchase......................................................................... 94 
Maximum Page Size ...................................................................................................................... 95 
Top Features to be Considered ..................................................................................................... 97 
Highest Price Willing to Pay........................................................................................................... 98 

Office Scanning .................................................................................................................................... 99 
Whether Paper Documents are Scanned ...................................................................................... 99 
Frequency of Document Scanning............................................................................................... 100 
Document Scans Generated by Single-Function Devices versus MFPs..................................... 101 
Scanning Activities ....................................................................................................................... 102 
Number of Employees Using a Scanner...................................................................................... 103 

Color Devices ..................................................................................................................................... 105 
Color Use within Company .......................................................................................................... 105 
Strongest Barrier to Widespread Color Use................................................................................. 107 

Supplies Consumption........................................................................................................................ 108 
Brand of Toner Purchased........................................................................................................... 108 
Brand of Inkjet Ink Purchased...................................................................................................... 110 
How Ink/Toner Supplies are Purchased ...................................................................................... 111 
Where Ink/Toner are Purchased.................................................................................................. 113 
How Ink/Toner Orders are Placed ............................................................................................... 116 
Most Important Criteria when Deciding on a Brand of Inkjet/Toner Cartridges ........................... 118 
How Non-OEM Toner Cartridges are Refilled ............................................................................. 120 
How Non-OEM Inkjet Cartridges are Refilled .............................................................................. 122 
Counterfeit Cartridges.................................................................................................................. 123 
Disposal/Reuse of Empty Toner Cartridges................................................................................. 126 
Disposal/Reuse of Empty Inkjet Cartridges ................................................................................. 128 

Use of Document Management Software .......................................................................................... 130 
Whether Document Management Software is Used.................................................................... 130 
Length of Time Software has been Used..................................................................................... 131 
Whether Scanning and Document Management Software Will be Used in the Future............... 132 

Conclusion .............................................................................................................................. 133 
Hardware ............................................................................................................................................ 133 
Supplies .............................................................................................................................................. 133 
Software Solutions.............................................................................................................................. 134 

Appendix.................................................................................................................................. 135 
In-Depth Interview Summary .............................................................................................................. 135 
Forecast Tables.................................................................................................................................. 135 

Printers & MFPs ........................................................................................................................... 135 
Printer and MFP Supplies ............................................................................................................ 137 
Printer and MFP Solutions ........................................................................................................... 144 

End-User Survey Questionnaire......................................................................................................... 145 

 
 



Emerging Markets Multi-Client Study: India January 2009 

www.infotrends.com - 5 - © 2009 InfoTrends, Inc. 

List of Figures 
Figure 1: Total Indian Printer & MFP Unit Forecast (Thousands) ........................................................ 23 
Figure 2: Total Indian Printer & MFP Unit Forecast by Paper Size (Thousands) ................................ 24 
Figure 3: Indian Monochrome and Color Page Unit Forecast (Thousands) ........................................ 25 
Figure 4: Indian Monochrome and Color Page Unit Forecast by Function and Paper Size  
(Thousands).......................................................................................................................................... 26 
Figure 5: Indian Monochrome Page Printer & MFP Unit Forecast (Thousands) ................................. 27 
Figure 6: Indian Monochrome Page Printer &MFP Unit Forecast by Function (Thousands)............... 27 
Figure 7: Indian Color Page Printer & MFP Unit Forecast (Thousands) .............................................. 28 
Figure 8: Indian Serial Inkjet Unit Forecast (Thousands)..................................................................... 29 
Figure 9: Total Indian Printer & MFP Hardware Revenue Forecast ($Millions) ................................... 30 
Figure 10: Indian Monochrome Page Printer & MFP Hardware Revenue Forecast ($Millions) .......... 31 
Figure 11: Indian Color Page Printer & MFP Hardware Revenue Forecast ($Millions) ....................... 32 
Figure 12: Indian Serial Inkjet Printer & MFP Hardware Revenue Forecast ($Millions) ...................... 33 
Figure 13: Indian Printers and MFPs – Installed Base Year Average (Thousands of Units) ............... 34 
Figure 14: Indian Printers and MFPs – Total Print Volume (Billions) ................................................... 35 
Figure 15: Indian Printers and MFPs – Marking Supplies Revenues ($Millions at Final POS) ........... 36 
Figure 16: Indian Printers and MFPs – Marking Supplies/Cartridge Units (Millions) ........................... 37 
Figure 17: Indian Printers and MFPs – Paper Consumption (Thousands of Tons) ............................. 38 
Figure 18: Indian Printers and MFPs – Paper Revenues ($Millions at Final POS).............................. 39 
Figure 19: Total India Office Document Solutions Market ($Thousands) ............................................ 40 
Figure 20: India Device Management Forecast ................................................................................... 41 
Figure 21: India Document Capture Routing Forecast......................................................................... 42 
Figure 22: India Document Management Forecast .............................................................................. 43 
Figure 23: India Document Output Management Forecast .................................................................. 44 
Figure 24: Hardware Revenue Comparison – Solutions Driven vs. Hardware Only Sales.................. 45 
Figure 25: Which of the following best describes your role in the selection/purchase of printers,  
copiers, and other office equipment for your company? ...................................................................... 46 
Figure 26: Which of the following best describes the scope of your office equipment purchasing  
role within your company? (By Company Size).................................................................................... 47 
Figure 27: Which of the following best describes your title or job function?......................................... 48 
Figure 28: Which of the following best describes your department? (By Company Size) ................... 49 
Figure 29: Which of the following best describes your company’s primary business? ........................ 50 
Figure 30: Approximately how many full-time people work for your company?................................... 51 
Figure 31: Mean Number of Employees by Industry and Device Type................................................ 52 
Figure 32: How many years has your company/organization been in business? ................................ 53 
Figure 33: What percentage of your employees use a desktop or laptop PC?.................................... 54 
Figure 34: Average Percentage of Employees Using PCs by Company Size and Industry ................ 55 
Figure 35: What percentage of your organization’s IT activities are managed internally versus  
externally? ............................................................................................................................................ 56 
Figure 36: How many of the following types of A3-size equipment does your company have? .......... 57 
Table 1: Number of A3 Devices Owned by Industry, Company Size, and Device Type...................... 58 
Figure 37: What percentage of your A3 printers and MFPs are connected to your company’s  
network? ............................................................................................................................................... 59 
Figure 38: What percentage of your A3 printers and MFPs are connected to your company’s  
network? (By Company Size) ............................................................................................................... 60 
Figure 39: How often does your workgroup print on A3 paper-size documents? ................................ 61 
Figure 40: Frequency of Printing A3 Paper-Size Documents by Company Size and Industry ............ 62 
Figure 41: What is the primary brand of A3 printer or MFP in your company today? .......................... 63 
Figure 42: When did you most recently acquire a new A3 printer/MFP?............................................. 64 
Figure 43: When did you most recently acquire a new A3 printer/MFP? (By Company Size)............. 65 
Figure 44: What was the primary reason for your most recent A3 device acquisition? ....................... 66 
Figure 45: Was your newest A3 device new, refurbished, or used at the time of purchase? .............. 67 
Figure 46: Did you purchase or lease your A3 device? (By Company Size and Industry) .................. 68 



Emerging Markets Multi-Client Study: India January 2009 

www.infotrends.com - 6 - © 2009 InfoTrends, Inc. 

Figure 47: How long do you typically keep an A3 device before replacing it? ..................................... 69 
Figure 48: From what type of company did you purchase your newest A3 device?............................ 70 
Figure 49: How important are each of the following factors when selecting a company to purchase  
A3 equipment from? (Means) ............................................................................................................... 71 
Figure 50: How many of the following types of A4-size equipment does your company have? .......... 72 
Table 2: Number of A4 Devices Owned by Industry, Company Size, and Device Type...................... 73 
Figure 51: How many A4-size scanners and fax machines does your company have?...................... 74 
Table 3: Number of A4 Fax Machines and Scanners Owned by Industry, Company Size, and  
Device Type.......................................................................................................................................... 75 
Figure 52: What percentage of your A4 printers and MFPs are connected to your company’s  
network? ............................................................................................................................................... 76 
Figure 53: Does your company use device management software to manage MFPs and printers?  
(By Company Size and Industry).......................................................................................................... 77 
Figure 54: What is the primary brand of A4 laser and inkjet printers in your company today?............ 78 
Figure 55: What is the primary brand of A4 inkjet printers in your company today?  
(By Company Size)............................................................................................................................... 79 
Figure 56: What is the primary brand of A4 laser printers in your company today?  
(By Company Size)............................................................................................................................... 80 
Figure 57: When did you most recently acquire a new A4 printer or MFP?......................................... 81 
Figure 58: When did you most recently acquire a new A4 printer or MFP? (By Company Size) ........ 82 
Figure 59: What was the primary reason for your most recent A4 device acquisition? ....................... 83 
Figure 60: What was the technology of your most recently acquired A4 device? (By Company Size) 84 
Figure 61: How long do you typically keep an A4 device before replacing it? ..................................... 85 
Figure 62: From what type of company did you purchase your newest A4 device?............................ 86 
Figure 63: From what type of company did you purchase your newest A4 device?  
(By Company Size)............................................................................................................................... 87 
Figure 64: How important are each of the following factors when selecting a company to purchase  
A4 equipment from? (Means) ............................................................................................................... 88 
Figure 65: Before buying your last A4 printer, did you use any of the following information sources? 89 
Figure 66: Before buying your last A4 printer, did you use any of the following information sources?  
(By Company Size)............................................................................................................................... 90 
Figure 67: For your next office equipment device purchase, will you most likely consider a black &  
white or color device? (By Company Size and Industry)...................................................................... 91 
Figure 68: Which of the following types of black & white devices would you consider for your next 
hardware purchase?............................................................................................................................. 92 
Figure 69: Which of the following types of black & white devices would you consider for your next 
hardware purchase? (By Company Size)............................................................................................. 93 
Figure 70: Which of the following types of color devices would you consider for your next hardware 
purchase? ............................................................................................................................................. 94 
Figure 71: What do you expect the maximum page size of your next device to be?........................... 95 
Figure 72: What do you expect the maximum page size of your next device to be? (By Company Size  
and Industry)......................................................................................................................................... 96 
Figure 73: What are the top three features that you will consider when making your next office  
equipment device purchase?................................................................................................................ 97 
Figure 74: What is the highest price that you would consider paying for your next office equipment 
device? ................................................................................................................................................. 98 
Figure 75: Does your company ever scan paper documents with a dedicated scanner or  
multifunctional device? (By Company Size and Industry) .................................................................... 99 
Figure 76: How often does your company scan paper documents? (By Company Size).................. 100 
Figure 77: What percentage of your document scans are generated by standalone scanners  
versus MFPs? (By Company Size)..................................................................................................... 101 
Figure 78: Which of the following scanning activities does your company conduct?......................... 102 
Figure 79: How many of your company’s employees use a scanner or the scanning features of  
your MFPs? ........................................................................................................................................ 103 
Figure 80: How many of your company’s employees use a scanner or the scanning features of  
your MFPs? (By Company Size and Industry) ................................................................................... 104 



Emerging Markets Multi-Client Study: India January 2009 

www.infotrends.com - 7 - © 2009 InfoTrends, Inc. 

Figure 81: When thinking about color in your business, which of the following best describes your 
company? (By Company Size) ........................................................................................................... 105 
Figure 82: When thinking about color in your business, which of the following best describes your 
company? (By Industry)...................................................................................................................... 106 
Figure 83: Which of the following do you consider the strongest barrier to more widespread use of  
color devices in your office? (By Company Size) ............................................................................... 107 
Figure 84: Which type of toner cartridges does your company typically buy for laser printers or 
multifunctional devices? (By Company Size) ..................................................................................... 109 
Figure 85: Which type of inkjet cartridges does your company typically buy for inkjet printers or 
multifunctional devices (By Company Size) ....................................................................................... 110 
Figure 86: Which of the following statements best describes your ink/toner purchasing habits?  
(By Company Size)............................................................................................................................. 111 
Figure 87: Which of the following statements best describes your ink/toner purchasing habits?  
(By Device Type) ................................................................................................................................ 112 
Figure 88: Which of the following statements best describes where you purchase your ink or toner?  
(By Company Size)............................................................................................................................. 113 
Figure 89: Which of the following statements best describes where you purchase your ink or toner?  
(By Device Type) ................................................................................................................................ 114 
Figure 90: Which of the following statements best describes where you purchase your ink or toner?  
(By Supplies Brand)............................................................................................................................ 115 
Figure 91: How do you typically purchase ink or toner supplies? (By Company Size) ...................... 116 
Figure 92: How do you typically purchase ink or toner supplies? (By Supplies Brand) ..................... 117 
Figure 93: When thinking about which brand of inkjet/toner cartridge to purchase, which are  
your top criteria in order of importance?............................................................................................. 118 
Figure 94: When thinking about which brand of inkjet/toner cartridge to purchase, which are  
your top criteria in order of importance? (Rank 1 Summary; By Supplies Brand) ............................. 119 
Figure 95: How are your non-OEM toner cartridges refilled? (By Company Size) ............................ 120 
Figure 96: How are your non-OEM toner cartridges refilled? (By Supplies Brand) ........................... 121 
Figure 97: How are your non-OEM inkjet cartridges refilled? (By Company Size) ............................ 122 
Figure 98: Do you believe that there are a lot of counterfeit toner/inkjet cartridges in the market?  
(By Company Size)............................................................................................................................. 123 
Figure 99: Do you believe that counterfeit toner/ink cartridges represent a problem for your  
company? (By Company Size) ........................................................................................................... 124 
Figure 100: Do you believe that counterfeit toner/ink cartridges represent a problem for your  
company? (By Supplies Brand) .......................................................................................................... 125 
Figure 101: What do you typically do with your empty toner cartridges? (By Company Size)........... 126 
Figure 102: What do you typically do with your empty toner cartridges? (By Supplies Brand).......... 127 
Figure 103: What do you typically do with your inkjet cartridges when they are empty?  
(By Company Size)............................................................................................................................. 128 
Figure 104: What do you typically do with your inkjet cartridges when they are empty?  
(By Supplies Brand)............................................................................................................................ 129 
Figure 105: Does your company or department use document management software?  
(By Company Size)............................................................................................................................. 130 
Figure 106: How long has your company or department been using this software? ......................... 131 
Figure 107: Do you expect that your company will be using scanning and document management 
software within the next 2 years? (By Company Size) ....................................................................... 132 

 



Emerging Markets Multi-Client Study: India January 2009 

www.infotrends.com - 8 - © 2009 InfoTrends, Inc. 

 

Project Objectives 

This study is the first in a series of emerging market research projects for the Office Document 
Technology industry. It addresses the following key objectives: 

• Develop a clear understanding of the size, nature, and future growth potential for copiers, 
printers, as well as associated document services and supplies 

• Profile and evaluate end-user1 acquisition and usage behaviors associated with office document 
technologies 

• Evaluate emerging market trends and dynamics 

• Generate placement, installed base, forecast, and trend analysis 

Methodology 

On October 28, 2008, InfoTrends launched a survey to end-users in Brazil, Russia, India, and China 
(BRIC). The survey was translated into Portuguese, Russian, Hindi, and Mandarin so that respondents 
were able to take the survey in their native language. Responses were collected through December 2008. 

InfoTrends received a total of 306 qualified responses from Brazil, 303 from Russia, 302 from India, and 
303 from China. To qualify for participation in this survey, respondents were required to authorize or 
approve purchases of office equipment, make the final decision about these purchases, or provide 
recommendations or input to the final decision-maker. Respondents who were not involved in this manner 
were disqualified. 

This study involved a combination of research activities, including: 

• A telephone-delivered structured survey 

• In-depth interviews with end-users, vendors, channels, and government regulatory agencies 

• Market forecasts from InfoTrends’ Digital Peripherals Solutions, Communication Supplies, and 
Network Document Solutions Consulting Services 

 

 

 

 

 
This material is prepared specifically for clients of InfoTrends, Inc. The opinions expressed represent our interpretation and analysis of information 
generally available to the public or released by responsible individuals in the subject companies. We believe that the sources of information on which our 
material is based are reliable and we have applied our best professional judgment to the data obtained. 
 

                                                 
1 Decision-maker or key influencer (e.g., business owner, purchasing manager, IT manager, etc.) 


