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Abstract

As the office document technology market continues to show signs of
flat growth in unit placements and increased erosion of profit margins in
developed markets such as the U.S. and Western Europe, vendors
must find new sources of revenue. Emerging markets such as the BRIC
countries present a very good opportunity for the office document
technology industry.

Nevertheless, emerging market end-user customer beliefs, values,
behaviors, and buying patterns differ dramatically from mature markets.
Understanding these differences is critical to sustaining business
growth. Each BRIC country has its own unique idiosyncrasies ranging
from governmental regulations to the purchasing requirements of end-
user customers.

This study is designed to provide insight into these cultural variations as
well as a comprehensive view of the ODT market in each of the BRIC
countries, highlighting opportunities for solutions, hardware, and
supplies vendors as well as resellers and distributors. Our Brazil,
Russia, India, and China surveys are also available as separate
documents.

For More Information

If you would like to order extra copies of this report, receive permission to use any part of the
report, or be informed of upcoming market updates, reports, and related projects, please e-mail

us at info@infotrends.com.

Europe: Asia:
3" Floor, Sceptre House Hiroo Office Building
7-9 Castle Street 1-3-18 Hiroo, Shibuya-ku
Luton, Bedfordshire Tokyo 150-0012
United Kingdom, LU1 3AJ Japan
+44 1582 400120 +81 3 5475 2663
euro.info@infotrends.com info@infotrends.co.jp




Emerging Markets Multi-Client Study: BRIC Overview January 2009

Table of Contents

EXECULIVE SUMIMAIY ... 7
[ F= 0 1T T RSO PRR 7

o] (=Tor: Lo B D =L = WP PR PTORPRPRPRTRTN 7
SHUCIUIEA SUINVEYS...eeeiiiiiii ittt ee e e e et e e e s e e s e et e e e e s e s st aeeeeeeesaassabeeeeaaeeesaassabaeeeeeeeasssraaneeeeens 7
YU o] o 1= SRR 7

o] (=Tor: Loy B D =L = WP ORPTPRPRPRPRTRTN 7
SHUCIUIEA SUINVEYS...eeiiiiii it ie e e e e e e e e s e e e e et e e e e s s saa e e e e e eaeessaasaabaeeeaaeessaassateeeeeeeesssnraaneeeeens 8
SOMWAIE SOIULIONS ... .eeeiei ittt e e ettt e e ettt e e e b be e e e e enbe e e enbb e e e e snbeeeeeneee 8

o] (=Tor: Loy B D T = VPP OTPTPRPRPRPRTRTN 8
SHUCIUIEA SUINVEYS...euiiiiii it ee e e e s e e e e e e e s e et e e e s s s sttt e e e e eaeessassstbaeeeaaeeesaassateeeeaaeeasssraaneaeenns 9

[V 10 1o 9
o (oTors Kl D - | - PP P PP P PP PPPPPPPI 9

[ F= 0 1T T RPN 9
YU o] o] 1= 10
SOWAIE SOIULIONS ....eiiiiiiiie ittt ettt e s bt e e sttt e e s bbbe e e s nnbe e e snneeeas 10
ENd-USer RESEAICH ....ccoooii i 10
TS o1 a0 [T |t = (0] 1= S 10
Hardware EqQUIpPMENt: OWNEISNID ....uvuiiiiiei it s s e e e e s e s e e e e e e s e s nnnrneeeeees 11
Hardware Equipment: Future Purchasing INtentioNS ............eeevieeiiiiiiiiiiiiiec e 11

(@117 To7= T 11 o R 12

100] 0] gl B =Tt T PR 12
YW o] o 11T @] 151 [ 14T ][ SRS 12

Use of Document Management SOfWAIE ..........uuuiiiiieiiiiiieir e e e e rneee s 13
INtFOAUCTION .., 13
Project ObJeCHIVES ... 17
Y72 d o o Yo [o] Vo Yo Y28 17
YU Y= VA = = 1 1= RSP 17
MeEaN VS. MEAIAN ... 19
DEfiNItIONS ..o 19
OEM versus Aftermarket versus Counterfeit SUPPLIES ........c.vvveveieeeii i 19
Single-Function Devices versus Multifunctional Peripherals ...........cccccivivieiiicieeeee e 19
Software SOIUtION CAtEOONIES ......ccciiieiiieiie e e e e s s e e e e s s e e e e e e e aaaanrreeeeeeeeeananeeees 19

BRIC Printer/MFP Placements and Forecast Data: 2007-2012 .............ccoeeeeeeieieeeeeeeceeeee 21
o1 = 1Y = T ] ST OP SRS SPORPPPRPPPPR 21
Page PrINTEIS & MEPS ...ttt e e e e e ettt e e e e e e s b bbb e e e e e e e annnbeeeaaaaens 25
Monochrome Page Printers & MEPS ...ttt 28

Color Page PriNtErs & MEPS .....coo ittt e e 30

Serial INKJET PHINTEIS ... ittt e e e e et b bttt a e e e e s aaab bbb e e e e e e e e e anbneeeaaeeeaannnreees 31
Digital Peripherals Products Hardware Revenue FOreCast......... ..ot 32
Total MarKel .. ..o 32
Monochrome Page Printers & MEPS ...t 34

Color Page PriNtErs & MEPS .....coo ittt e e 35

L= AT U ] AT ST PSP P PP OTP PP 36

BRIC Printer & MFP Installed Base and Supplies Forecast: 2007-2012..................cceeeeenn. 37
TOLAI INSLAIIEA BASE ......veeeeeiiiiie ettt ettt ettt s ettt e e ettt e e sttt e e sttt e e e ssbb e e e s ntte e snsseeeesanseeeas 37
Itz U o T V0] 0] o = SRS 39
Marking SUPPLIES REVENUES .......cuuiiiie e iiiiieee e et e e e e e e s e s e e e e e e s s et e e e e ae e s s s saabaeeeaaeessataneeeeaens 41

S 110 1= Y PP 43
BRIC Software Solutions Forecast: 2007-2012 ..........cuuiiiiiieeeieeeiiiie e e e e e e e e eanne s 44

www.infotrends.com -2- © 2009 InfoTrends, Inc.



Emerging Markets Multi-Client Study: BRIC Overview January 2009

Itz LY =T PSSP 44
[TV oI\ = T =T =T 1T o | SO 46
Document Capture and ROULING ........ooiiiciriiiei e s e e s e e e e e e s r e e e e e s s s n e e e e e e e e annnneeeeees 47
DOCUMENT MANAGEMENT ...ttt e e ettt e e e e et et teb s e e et aeets b aeeeeeeeesbannsaaeeeeeaenes 48
Document OULPULt MaNAGEMENT ........ccoi it e e 49
ENd-USEr SUIVEY RESUILS ...t e e e e e e e e e e e e e e eaaa e e e s 50
RESPONAENT PrOfil ...ttt e e e e e s s nb e e e 50
Role in Selection/Purchase of Office EQUIPMENT........ccoi i 50
T LY = T LS T =TT PR 52
N[ ] o= o = 4] 0] 0= = SR 53
Length Of TimMe IN BUSINESS......cciiiiiiiiieiieee e s e st e e s s st e e e e e e s e e st e e e e e e s s asnbaneeeeeeessannnrrnnneaees 54
Hardware EQUIPMENT: OWNEISNID.......oiiiiiiiiei ittt ettt e e s sbbe e 55
NUMDEr Of A3 DEVICES OWNEA. ......ceiiiiiiiieiiiiiie ettt ettt ettt e e st e e s sabeee e s snbeeeessnbeeeeaes 55
Percentage of A3 Devices that are Network-Connected ............ccoovcuvviieeieeiiiiiiiiiieece e 56
Primary Brand of A3 EQUIPMENT ........ueiiiiiei i s s e e e s s e e e e e s e s ne e e e e e e e e snnnrnaeeeeeas 57
Whether More than One Brand was Considered for Primary Brand of A3 Equipment.................. 58
Most Recent AcqUISition Of NEW A3 DEVICE........uuuiiiiieeeiiiiiiiieeie e e e e ssse e e e e e e s s ssnneer e e e e e e s e nnnaneeees 59
Primary Reason for Most Recent A3 DeVvice ACQUISITION ........ccceiiiicueiieiiieee e iesiiiee e e e e s ssereeeeeeeas 60
New versus Refurbished EQUIPMENL..........coiiiiiiiece e e e 61
PUrchasing VEIrSUS LEASING ......cieeiiiiieiiiiiiiee e e e ittt e e e e e e s s e e e e e e e s s st ee e e e e e s s e snnnaneeeeeeeessnnntnnnnaees 62
Length of Time A3 Device is Kept before Replacement ..o 63
Type of Company that A3 Device was Purchased From ...........ccccooiiiiiniiiiie e 64
NUumMber Of A4 DEVICES OWNEA..........uuuiiiiiieei ittt e e s e e s e st e e e e e s e s sabe e e eeeeesssnnnrneeeeeens 65
Number of A4-Size Fax Machines and SCANNErS..........ccuuviiiiiee i 65
Percentage of A4 Devices that are Network-Connected ..............ooecuveeiieiee i 66
Use of Device Management SOfIWEAIE ...........eeii it 67
Primary Brand of A4 INKJEE PrINTET ........eiiiiieiee ettt 68
Primary Brand Of A4 LASEr PIiNTET .........oiiiiiiiee ettt ribe e e e sbneeaes 69
Most Recent ACQUISITION OF NEW A4 DEVICE ......coiuuiiiiiiiiiee ittt ettt e s sineee s 70
Primary Reason for Most Recent A4 DevVvice ACUISITION........c.oicuuiiiiiiiiiie it 71
Length of Time A4 Device is Kept before Replacement............ocooeeiiiiiiiiiiiiei e 72
Type of Company that A4 Device was Purchased From ...........ccccovieiiiniiieii e 73
Information Sources Used to Select Brand/MOdEl...........ccuiiiiiiiiiiiiiiii e 74
Hardware Equipment: Future Purchasing INtE@NtIONS. ..........oooiiiiiiiiiiii e 75
BIACK & WHILE VS. COlON ... . uuiiiiiieeieiiiiiiiie ettt e et e e e e e s e st e e e e e e s e s st a e e e e e e e s e sannreeeeaaeens 75
Types of Black & White Devices Considered for PUrChase ..........cccccovviiiiiieiiie i 76
Types of Color Devices Considered for PUIChASE ..........cueiiiiiiiiiiieeeie e 77
MaXIMUIM PAGE SIZE ...ttt e e st b e e e s st b e e e sabb e e e e abbeeeeanneeeeans 78
Primary Feature t0 e CONSIAEred. .........cooiuiiiiiiiiiii e 79
Highest Price WIllING 10 PaY ......ouuiiieiiiiie ettt sn e e 80
(01 ToT SIS or= ol 11 o o [FU TP PUTRTTPP 81
Whether Paper DOCUMENTS Are SCANNEM ........ocuviiiiiiiiiiie ettt e sttt e e s sbeeea e e 81
Frequency of DOCUMENT SCANNING........etiiiiiiieeiiii ettt et e e seb e et e e s sbe e e e e snnreeeeaas 82
Document Scans Generated by Single-Function Devices versus MFPS.........ccccccoeveeviiiciiiieennnn. 83
SCANNING ACHVITIES ...ttt b e s bbbt e s tb bt e s st bt e e aabee e e e sbee e e annneeas 84
1070 ] (o] gl =T o 1=l 1 71 1 o] o D TP PPUTRT PO 85
Color Use WIthin COMPEANY ......cooiiiiiiiiiiiiie ettt ettt b e e s bbbt e s aabe e e s asbe e e e s snbeeeesneeeas 85
Strongest Barrier to Widespread ColOr USE.........oouiiiiiiiiiiie ittt 86
Y0 o] o] I[SIS @d0] 41510 1 41 0] 1[0 ] o AT 87
Brand of TONEIr PUICHASEd.........oooiiiie et e e e e e s snreaee e e s 87
Brand of Inkjet INK PUIChASE............ocuuiiiiiie e 88
How Ink/Toner Supplies are PUrChASed ..........cooouiiiiiiiiiiiii e 89
Where INK/Toner are PUICHASEA ........couii it e e e e e ae 90
How INK/Toner Orders are PIACEM .........oouiiiiiiiiiiiiiiii ettt e e e e nneeaeeee s 91
Most Important Criteria when Deciding on a Brand of Inkjet/Toner Cartridges .........cccceveevviveeeenns 92

www.infotrends.com -3- © 2009 InfoTrends, Inc.



Emerging Markets Multi-Client Study: BRIC Overview January 2009

How Non-OEM Toner Cartridges are Refilled ... 93

How Non-OEM Inkjet Cartridges are Refilled ... 94
(0701001 1=T g =T O Vg 14T [0 =P ES 95
Disposal/Reuse of Empty TONEr Cartridges........uuuveiieeiiiiiiiiieiriee e e cieiiiie e e e e e e s sesiirrer e e e e e e s e snnraneees 97

Where Toner Cartridges are REIUIMEd ...........uuviiiiiiiiiiiiiiiiiee e e e e et rre e e e e e 98
Disposal/Reuse of Empty Inkjet Cartridges ..........ueeeiieiiiiiiiiiiiicee e e e 99

Where Inkjet Cartridges are REUIMNE ...........uuiiiiiiii i a e e e e e e e 100

Use of Document Management SOfWAIE .........cooiiiciiiiiiiiee e e e e ee e e e e e nennees 101
Whether Document Management Software iS USEd..........cccceeeiiiiiiiiiiiiice e 101

Length of Time Software has been USEd..............ooeiiiiiiiiiiiii e 102
Whether Scanning and Document Management Software Will be Used in the Future............... 103

L0 ] o Yo 15 =3 T o 1 104
F Y o] o 1= g Vo [ PP PP PP PPPPRTP P 105
N o] o =] o Lo | SRR 105
SY0 o] ool gulaTo [ B oTo1u 1 4 =T 0 -1 i o] o SRR 105
FOTECASE TADIES ...ttt e e e sttt e e sttt e e e s bt e e e e s abbeeeestbeeeeeanbaeeeeans 105
PrINEEIS & IMIEPS ...ttt e e sttt e e ettt e e s bbbt e e s anba e e e s snbbeeeesnnbeeeannseeeas 105

Printer and MFP SUPPIES ....coii ittt e e e e e e e e e et e e e e e e e e s nanrraaeeaeeas 107

Printer and MFP SOIULIONS ......oiiiiiiiie ittt st e s e et e e e snb e e e s nneeees 113
ENd-User SUNVEY QUESHIONNEAIIE.........cciiiiieieieiiee e e s ettt e e e e e e s s s e e e e e e s e ssase e e e aeeesesnntareeeaeeeeesrnneees 115

www.infotrends.com -4 - © 2009 InfoTrends, Inc.



Emerging Markets Multi-Client Study: BRIC Overview January 2009

List of Figures

Figure 1: BRIC ODT Revenues by Country — 2008 ($MilliONS) ......ccvveeiiiiiiiiiiiiie e 14
Figure 2: BRIC ODT Revenues by Country — 2012 ($MIlliONS) .....cocvvveiiiiiiiiiiiiiee e 15
Figure 3: BRIC Total Printer & MFP Unit Forecast: 2007-2012 (MillioNS)........ccccvvvviuiiiereeeee i 21
Figure 4: Total Printer & MFP Market Forecast by Region: 2007-2012 (Millions) ........ccccccevvvevvvveeeennnn. 22
Figure 5: Total Printer & MFP Market Forecast by Region: 2007-2012 (Percentage of Worldwide

= U= PP 23
Figure 6: BRIC Total Printer & MFP Unit Forecast by Paper Size: 2007-2012 (Millions) .................... 24

Figure 7: BRIC Monochrome and Color Page Printer & MFP Unit Forecast: 2007-2012 (Millions) .... 25
Figure 8: Monochrome and Color Page Printer & MFP Unit Forecast: 2007-2012 (By Region;

711 o g ) SO 26
Figure 9: BRIC Monochrome and Color Page Printer & MFP Unit Forecast: 2007-2012

(By Function and Paper Size; MIllIONS) .......uuiiiiiiiiiiiiieieee st e e e e e e e e e e e s e e nnnnraaneaee s 27
Figure 10: BRIC Monochrome Page Printer & MFP Unit Forecast: 2007-2012 (Millions) ................... 28
Figure 11: BRIC Monochrome Page Printer & MFP Unit Forecast: 2007-2012 (By Function;

711 0 0 ) P 29
Figure 12: BRIC Color Page Printer & MFP Unit Forecast: 2007-2012 (Thousands)............cccvevee.... 30
Figure 13: BRIC Serial Inkjet Unit Forecast: 2007-2012 (MillioNS).........ccccviiirieeeeiiiiieeeee e 31
Figure 14: BRIC Total Printer & MFP Hardware Revenue Forecast: 2007-2012 ($Billions)................ 32

Figure 15: Total Printer & MFP Hardware Revenue Forecast by Region: 2007-2012 ($Billions)........ 33
Figure 16: Monochrome Page Printer & MFP Hardware Revenue Forecast: 2007-2012 ($Millions).. 34

Figure 17: Color Page Printer & MFP Hardware Revenue Forecast: 2007-2012 ($Millions)............... 35
Figure 18: Serial Inkjet Printer & MFP Hardware Revenue Forecast: 2007-2012 ($Millions).............. 36
Figure 19: BRIC Total Printer & MFP Installed Base Forecast: 2007-2012 (By Device Type)............ 37
Figure 20: Total Printer & MFP Market Installed Base Forecast: 2007-2012 (By Region) .................. 38
Figure 21: Total BRIC Printer & MFP Print Volume: 2007-2012 (Billions; By Device)...........cccvveeee.... 39
Figure 22: Total BRIC Printer & MFP Print Volume: 2007-2012 (Billions; By Region) ..........cccccceee..... 40
Figure 23: Total BRIC Printer & MFP Marking Supplies Revenues: 2007-2012 ($Millions at

L LT I @ IS S YA D= T = SO 41
Figure 24: Total BRIC Printer & MFP Marking Supplies Revenues: 2007-2012 ($Millions at

[ TaT= U o @ IS = YA == [T o ) SO 43
Figure 25: Total BRIC Office Document Solutions Market by Country ($Thousands)............ccccceee..... 44
Figure 26: Total BRIC Office Document Solutions Market ($Thousands)..........cccoveveveeiiiiieeiniiieeeenne 45
Figure 27: BRIC Device Management Forecast ($Thousands) ..........ccovvvieiiiniiini i 46
Table 1: Scanning Within BRIC ............uuiiiiieiiiiiiie e e e e s s e e e e e s s snt e e e e e e s s s nnnneaneeeeeseanns 47
Figure 28: BRIC Document Capture Routing Forecast ($Thousands)...........ccccceevviiiieeiiiiee e 47
Table 2: Forward-Looking Demand Calculation, Document Management ..........cccccceeevvvicvvvieeeeeeeeeenns 48
Figure 29: BRIC Document Management Forecast (BThousands)..........ccccevviieeeiiieeii e 48
Figure 30: BRIC Document Output Management Forecast ($Thousands).........ccccocveeeiviiieeiininenennns 49
Figure 31: Which of the following best describes your role in the selection/purchase of printers,
copiers, and other office equipment for YOUr COMPANY? ....covveiiiiiiiiiiiiiie e e 50
Figure 32: Which of the following best describes the scope of your office equipment purchasing

(o) (N1 T T Yo TU T o] 1 4] Y= 0 )Y SR 51
Figure 33: Which of the following best describes your company’s primary business? ...........cccccee.... 52
Figure 34: Approximately how many full-time people work for your company?.........ccccccevvvvcvvvnennennn. 53
Figure 35: How many years has your company/organization been in business? ........cccccceevvvvvveeennn. 54
Table 3: Mean Number of A3 DeVICES OWNEA ........ccoiiiiiiiiiiiiie it 55
Figure 36: What percentage of your A3 printers and MFPs are connected to your company’s

L1 LY SRR 56
Figure 37: What is the primary brand of A3 printer or MFP in your company today?.............ccccceee.... 57
Figure 38: Did you consider other brands for your primary brand of A3 equipment? ..........cccccvvveeeenn. 58
Figure 39: When did you most recently acquire a new A3 printer/MFP? .........cccceiiiiieiiiiiiee e 59
Figure 40: What was the primary reason for your most recent A3 device acquisition? ....................... 60
Figure 41: Was your newest A3 device new, refurbished, or used at the time of purchase? .............. 61

www.infotrends.com -5- © 2009 InfoTrends, Inc.



Emerging Markets Multi-Client Study: BRIC Overview January 2009

Figure 42: Did you purchase or [ease YOUr A3 AEVICE? .....ccceuviiiieiee e ciieieee e e e e s sieee e e e e e e s s snnrreenee e 62
Figure 43: How long do you typically keep an A3 device before replacing it? .........ccccceeveeevviicviinennnn. 63
Figure 44: From what type of company did you purchase your newest A3 device?...........ccccvvvvveeernnn. 64
Table 4: Number of A4 DeVICES OWNEA .........oiiiiiiiiiiiiiiiee ittt e s e e e s 65
Table 5: Number of A4 Fax Machines and Scanners OWNEd ...........cooovueveiiiiireiniiiee e 65
Figure 45: What percentage of your A4 printers and MFPs are connected to your company’s

L1 LY SRR 66
Figure 46: Does your company use device management software to manage MFPs and printers? .. 67
Figure 47: What is the primary brand of A4 laser and inkjet printers in your company today?............ 68
Figure 48: What is the primary brand of A4 laser printers in your company today? .........ccceecvvvveeernnn. 69
Figure 49: When did you most recently acquire a new A4 printer or MFP?........ccccciiive i, 70
Figure 50: What was the primary reason for your most recent A4 device acquisition? ............ccccee..... 71
Figure 51: How long do you typically keep an A4 device before replacing it? .........cccccceveeevvviciiinennnn. 72
Figure 52: From what type of company did you purchase your newest A4 device?...........ccccvvveeeennnn. 73
Figure 53: Before buying your last A4 printer, which of the following information sources did you

use when deciding on the brand/MOAEI?.........oocii i 74
Figure 54: For your next office equipment device purchase, will you most likely consider a

Dlack & WHIte OF COIOr HEVICE? .....cci it e abe e e e 75
Figure 55: Which of the following types of black & white devices would you consider for your next
NAIAWAIE PUICNASE? ...ttt e b e e e e bt e e ettt e e e aabe e e e e eabr e e s e nbe e e e e anee 76
Figure 56: Which of the following types of color devices would you consider for your next hardware
PUICNASE? ..ttt ettt e e oot bt e ook bt e ook et e e e ek b et e e e aR b et e e ek be e e e e anbe e e e anbbe e e e e anbneeeennee 77
Figure 57: What do you expect the maximum page size of your next device to be?...........cccceeeenen 78
Figure 58: What are the top three features that you will consider when making your next office
equUIPMENE AEVICE PUICNASE?. ... ..ttt e et bt e et e e e nibaeeeean 79
Figure 59: What is the highest price that you would consider paying for your next office equipment

[0 o Lo PSR 80
Figure 60: Does your company ever scan paper documents with a dedicated scanner or
a1y (8T Ted T = L0 SV o SRR 81
Figure 61: How often does your company scan paper dOCUMENIS? .......ccuuveeiiiiieeeiriiieeeinieeeessieeeee e 82
Figure 62: What percentage of your document scans are generated by standalone scanners

VBISUS M P S 2 oo e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e an e e aeaa e e e e e e e e aas 83
Figure 63: Which of the following scanning activities does your company conduct?............ccccuuvveeeen. 84
Figure 64: When thinking about color in your business, which of the following best describes your

(od0] 101 o110 |V PP PP PP PPPUPPPPPPPP 85
Figure 65: Which of the following do you consider the strongest barrier to more widespread use

Of COIOr deVviCes IN YOUE OFfICEY ... ... e ebe e 86
Figure 66: Which type of toner cartridges does your company typically buy for laser printers or
MUILIFUNCHONGL HEVICES? ...ttt e e e e e ettt e e e e e e e e s bbb e e e e e e e sannnnbeeeeeeaens 87
Figure 67: Which type of inkjet cartridges does your company typically buy for inkjet printers or
MUILFUNCHONAI QEVICES? ...eeiiieiiiiie ettt et e e e et e e e s s bt e e e st e e e e sntaee s e nbeeeeennnes 88
Figure 68: Which of the following statements best describes your ink/toner purchasing habits?........ 89
Figure 69: Which of the following statements best describes where you purchase your ink or

L(0] 4[] o PP PT PR PR PRPRPRPTPRTRIN 90
Figure 70: How do you typically purchase ink or toner sSuppli€S? .........ccccvviieiiieeeiiiiiiiieee e 91
Figure 71: When thinking about which brand of inkjet/toner cartridge to purchase, which are your

100 IR T (TSI o 1 (= = PRSPPI 92
Figure 72: How are your non-OEM toner cartridges refilled?.......ccccovviiiiiiei e 93
Figure 73: How are your non-OEM inkjet cartridges refilled? ........cccccoiiiiiiiieii e, 94
Figure 74: Do you believe that there are a lot of counterfeit toner/inkjet cartridges in the market?..... 95
Figure 75: Do you believe that counterfeit toner/ink cartridges represent a problem for your

[od0] 0] 0= 10|V 2Z2 PP 96
Figure 76: What do you typically do with your empty toner cartridges?.....cccccccevvvviiviieeeeee i, 97
Figure 77: How did you return your toner CartridgeS? ......coooicuuiiiieiee i ciiiieieeee e e e e st e e e e e e s sarraeeeee s 98
Figure 78: What do you typically do with your inkjet cartridges when they are empty?..........cccceeee.... 99
Figure 79: How did you return your inkjet Cartridges?........coooiiiiieiiie e 100

www.infotrends.com -6- © 2009 InfoTrends, Inc.



Emerging Markets Multi-Client Study: BRIC Overview January 2009

Figure 80: Does your company or department use document management software? .................... 101
Figure 81: How long has your company or department been using this software? ...............ccccvuee. 102
Figure 82: Do you expect that your company will be using scanning and document management

software Within the NEXE 2 YEAIS? .....uuuiiiiie e e e e e s e e e e e e s e enrreeeeeesnanns 103

Project Objectives

This study is the first in a series of emerging market research projects for the Office Document
Technology industry. It addresses the following key objectives:

o Develop a clear understanding of the size, nature, and future growth potential for copiers,
printers, as well as associated document services and supplies

e Profile and evaluate end-user’ acquisition and usage behaviors associated with office document
technologies

e Evaluate emerging market trends and dynamics

e Generate placement, installed base, forecast, and trend analysis

Methodology

On October 28, 2008, InfoTrends launched a survey to end-users in Brazil, Russia, India, and China
(BRIC). The survey was translated into Portuguese, Russian, Hindi, and Mandarin so that respondents
were able to take the survey in their native language. Responses were collected through December 2008.

InfoTrends received a total of 306 qualified responses from Brazil, 303 from Russia, 302 from India, and
303 from China. To qualify for participation in this survey, respondents were required to authorize or
approve purchases of office equipment, make the final decision about these purchases, or provide
recommendations or input to the final decision-maker. Respondents who were not involved in this manner
were disqualified.

This study involved a combination of research activities, including:

o A telephone-delivered structured survey
o In-depth interviews with end-users, vendors, channels, and government regulatory agencies

e Market forecasts from InfoTrends’ Digital Peripherals Solutions, Communication Supplies, and
Network Document Solutions Consulting Services

This material is prepared specifically for clients of InfoTrends, Inc. The opinions expressed represent our interpretation and analysis of information
generally available to the public or released by responsible individuals in the subject companies. We believe that the sources of information on which our
material is based are reliable and we have applied our best professional judgment to the data obtained.

! Decision-maker or key influencer (e.g., business owner, purchasing manager, IT manager, etc.)
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