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>>The Future of Electronic Bill Presentment 
& Payment in North America

>> What does the future hold for e lectronic bi l l  presentment and payment (EBPP)?

>> How wi l l  consumers adapt with evolv ing del ivery methods? 

>> What are consumer concerns about EBPP?

>> Which types of bills and statements are consumers most comfortable with receiving online?

>> What EBPP strategies are successful  in the market today?

>> Where are companies planning to take their  EBPP strategy moving forward?

>> Who are the key players in the EBPP market?

A Mult i -Cl ient Study



W h e t h e r  y o u  a r e  f r o m  t h e  v e n d o r ,  s e r v i c e  p r o v i d e r ,  o r  c o r p o r a t e 

s i d e  o f  t h e  m a r k e t ,  t h i s  s t u d y  w i l l  p r o v i d e  y o u  w i t h  t h e  i n s i g h t  y o u 

n e e d  t o  m o v e  f o r w a r d  w i t h  a  c a l c u l a t e d  a p p r o a c h  t o  e l e c t r o n i c  b i l l 

p r e s e n t m e n t  a n d  p a y m e n t . 

>>Introduction
With advances in technology,  changing consumer 

preference,  and bi l lers ’  focus on cost  reduct ion, 

the transact ion presentment and payment markets 

have been in a state of change over the last  decade. 

Vendors,  analysts ,  and bi l lers  have been predict ing 

s ignif icant increases in e lectronic presentment and 

payment adopt ion, but neither has taken off  at 

the rates,  or  in the t imeframe, that was in i t ia l ly 

ant ic ipated. This  study was des igned to understand 

where e lectronic bi l l  presentment and payment 

(EBPP)  i s  being adopted; what are the obstacles to 

faster  adopt ion;  and what should be the strategies 

for key stakeholders,  inc luding bi l lers ,  serv ice 

providers,  and technology vendors.

InfoTrends’  research shows that the adopt ion of 

e lectronic presentment among consumers in North 

America has reached a plateau in the last  few years 
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at approximately 11% of total  b i l l s  and 

statements.  We est imate over 26 bi l l ion recurr ing 

bi l l s  and statements pr inted and del ivered v ia 

the postal  serv ices and paid through tradit ional 

methods at  a cost  of  over $16 bi l l ion per year in 

pr int ing and postage alone.

For corporat ions,  shift ing from pr inted pieces to 

e lectronic bi l l  presentment and payment (EBPP) 

opt ions can save the company t ime and money, 

but with new opportunit ies come new chal lenges. 

The key to success is  in understanding customer 

requirements and behaviors to implement the 

most effect ive balance of pr inted and electronic 

bi l l  presentment and payment strategies,  whi le 

a lso consider ing the market ing opportunity 

associated with each del ivery channel .



>>Project Objectives

This  study provides answers to quest ions surrounding 

the e lectronic bi l l  presentment and payment market 

from the perspect ive of consumers,  t ransact ion 

document outsourc ing serv ice providers,  vendors,  and 

corporate enterpr ises.  Pr imary object ives inc luded a 

market s iz ing exerc ise to determine the current state 

of e lectronic bi l l  presentment in North America as wel l 

as a f ive year out look on i ts  growth and impact to 

the transact ion pr int  market;  a better  understanding 

of key players in the e lectronic bi l l  presentment and 

payment space;  an evaluat ion of consumers’  comfort 

>>Market Research Methodology

InfoTrends’ methodology for the generation of this report 

encompasses primary and secondary research, coupled with 

analysis of market news and trends in the United States 

and Canada. 

Primary Research 

Consumer Survey

The Consumer survey included 1,032 Web-based interviews 

with residents of the United States and Canada. To meet the 

requirements of the study, consumers had to be at least age 

18 and the primary person responsible for reviewing finances 

and paying bills within their household. We sampled 75% 

of the respondents from the United States, and 25% from 

Canada. We did comparable sampling between male and 

female respondents and achieved a representative sample by 

age group.

Biller Survey

The Biller survey included 123 Web-based interviews with 

companies that send bills and statements within six key 

vertical markets—banking, financial services, insurance, 

healthcare, telecommunications, and util ity. Respondents 

held senior marketing, strategy, operations, finance, 

IT, and general manager positions, and all were responsible 

for some aspect of the production, delivery, marketing, or 

strategy associated with the bills and statements sent to 

customers. We sampled 74% of the respondents 

from the United States and 26% from Canada.

>>Who Should Subscribe?

Vendor Community

Whether you are a product ion pr int ing hardware vendor, 

a product ion software vendor,  or  an e lectronic bi l l 

presentment and payment vendor,  the results  of  th is 

research wi l l  d i rect ly  impact your business strategy.

Print & Marketing Service Providers

I f  your business inc ludes any level  of  t ransact ion output 

today,  or  you plan to move into this  space in the future, 

th is  research is  re levant to you. Learn what is  happening 

in the EBPP space and better  understand the opportunity.

Corporations

With an emphasis  on cost-sav ings today,  some 

corporat ions are turning their  attent ion to the 

e l iminat ion of pr inted bi l l s  and statements.  This  study 

wi l l  provide crucia l  ins ight into the consumer perspec-

t ive.  Your part ic ipat ion in this  study wi l l  help you f ind 

the opt imal  balance between savings and customer care.

with e lectronic del ivery and payment and the associated 

reasoning; and an evaluat ion of bi l lers ’  strategies re lat ive 

to e lectronic presentment and payment.



In-depth Interviews

We also conducted 15 in-depth interviews with key 

decision makers at major financial institutions, postal 

service bureaus, transaction document outsourcing service 

providers, and corporate enterprises that produce bills 

and statements for their customers. The interviewees 

were given complete anonymity in return for their honest 

and accurate feedback regarding current and projected 

electronic document adoption rates, service offerings, 

go-to-market strategies, and perspective on competitive 

solutions.

Secondary Research

InfoTrends thoroughly examined existing market 

information on key applications, market segments, 

competitors, and product categories using a variety of 

sources, including industry trade associations, government 

agencies, published industry reports, trade articles, 

industry databases, company Websites, and other sources 

(including vendor white papers, user groups, and research 

reports). InfoTrends also reviewed research it has previously 

published as part of its 

continuous consulting services and research. 

Forecast Development

By combining the qualitative research with the quantitative 

interviews and secondary research, InfoTrends used this 

insight to compile the industry’s most comprehensive 

evaluation of the electronic bill presentment & payment 

industry, which includes the current state and long-term 

outlook of the printed and electronic bill presentment 

industries.

Informed with the qualitative and quantitative data 

from our in-depth interviews, web-based survey data, 

GDP projections, broadband penetration rates, mail 

volume projections, and population growth, we used 

our proprietary analytical market model to forecast total 

market size and growth rates for key vertical markets in 

the United States and Canada.

>>Analysis & Project 
Deliverables

InfoTrends’  profess ional  staff  performed an 

extens ive analys is  of  the desk research,  one-on-

one interv iews,  and structured Web surveys to 

develop an understanding of the opportunit ies and 

issues surrounding EBPP. Subscr ibers wi l l  receive 

a combinat ion of documents,  inc luding a report ; 

PowerPoint s l ides;  and research data for senior 

managers,  product managers/planners,  and sales/

market ing execut ives.  The mater ia ls  wi l l  inc lude:

•  An Execut ive Summary that addresses key issues,

    f indings,  and overal l  recommendat ions 

•  A detai led written report  with text ,  charts ,  and

    graphs address ing the object ives of the study 

•  PowerPoint s l ides containing al l  survey charts 

•  Market s iz ing and forecast  that wi l l  cover a f ive

    year v iew of the North American transact ion

    pr int  and electronic presentment markets 

    (only avai lable to subscr ibers of opt ion #2)

•  Extens ive data books with cross-tabulat ions of

    the survey results  for  addit ional  analys is  of  key

    quest ions and market segments 

    (only avai lable to subscr ibers of opt ion #2)

•  An opt ional  webinar presentat ion

•  An opt ional  on-s i te presentat ion



>>Terms and Conditions 

Liability for Advice 

Although reasonable efforts  wi l l  be made by InfoTrends to ensure the completeness and accuracy of the 

information contained in written and oral  reports  in connect ion with the proposed study,  no l iabi l i ty 

can be accepted by InfoTrends for the results  of  any act ions taken by the c l ient in connect ion with such 

information, opinions,  or  advice. 

Copyrights 

InfoTrends reta ins a l l  copyr ights.  The reproduct ion of any mater ia ls  i s  prohibited without written consent 

from InfoTrends.

Terms 

Cl ients may have other business units  co-fund the study,  rev iew the quest ionnaires,  and receive a copy 

of the report  at  no addit ional  charge.  InfoTrends invoices the f i rst  half  of  the fee upon in i t iat ion of the 

contract  and the second half  upon del ivery of the report . 



>>Authorization Form

D o n ’ t  m i s s  t h e  o p p o r t u n i t y  t o  p u r c h a s e  a  r e s e a r c h  s t u d y  t h a t  w i l l  d e f i n e 

w h e r e  t h e  m a r k e t  t r a n s i t i o n  i s  t o d a y,  a s s e s s  w h a t  i s  n e e d e d  t o  m o v e  i t 

f o r w a r d ,  a n d  i d e n t i f y  w h e r e  t h e  p r o f i t  o p p o r t u n i t i e s  r e s i d e .

>>Subscribe Today!

Option 1 Option 2

$6,495 $11,995

Select one � �
Execut ive Summary

Ful l  Report

PowerPoint Presentat ion

Market S iz ing & Forecast

Extens ive Data Books

Subscr ibers may a lso inc lude the fol lowing opt ions with their  report  package:

� EBPP Study Webinar      $1,000

� EBPP Study L ive Presentat ion         $2,000 plus travel  expense

Purchase order number: 

S ignature 

Name 

T it le 

Company 

Address 

City,  State,  Z ip 

Country 

Telephone 

E-mai l

Email the completed form to sales@infotrends.com or fax to +1 781.616.2121. 



InfoTrends is  the leading worldwide market research and strategic 

consult ing f i rm for the digita l  imaging and document solut ions industry. 

We provide research,  analys is ,  forecasts ,  and advice to help c l ients 

understand market trends,  ident i fy  opportunit ies,  and develop strategies 

to grow their  bus inesses. 

Headquarters

U.S.

97 L ibbey Industr ia l  Parkway

Weymouth, MA 02189

USA

+1 781 616 2100

info@infotrends.com

Europe

960 Capabi l i ty  Green

Luton, Beds LU1 3PE

United Kingdom

+44 1582 635048

euro. info@infotrends.com

Japan

Hiroo Off ice Bui ld ing

1-3-18 Hiroo Shibuya-ku

Tokyo 150-0012

Japan

+81 3 5475 2663

info@infotrends.co. jp
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