
Production Printing & Media

>>The New Repro: A Study on In-House 
Production Printing in Europe 2010 & Beyond

>> Ident i fy  product and market opportunit ies

>> Understand how the market is  segmented

>> Learn about the distr ibut ion of shops and differences in pract ices across Europe

>> Understand the key trends impact ing the in-house product ion pr int ing market

>> Support  strategic planning for products and serv ices

>> Improve sa les and market ing act iv i t ies  in key market segments

>> Understand the purchas ing process and the impact of technology on that process

>> Ident i fy  opportunit ies in solut ions and in value-added document serv ices

>> Gain a v is ion of the in-house product ion market in the future

A Mult i -Cl ient Study



T h i s  s t u d y  a i m s  p r o v i d e s  t h e  n e c e s s a r y  m a r k e t  i n t e l l i g e n c e  t o  d e v e l o p 

a  c l e a r - c u t  s t r a t e g y  t h a t  b r i n g s  E u r o p e a n  i n - p l a n t s  f i r m l y  i n t o  t h e 

n e x t  d e c a d e  a n d  h e l p  o u r  c l i e n t s  g r o w  t h e i r  p r e s e n c e  a n d  s u c c e s s  i n 

t h i s  i m p o r t a n t  m a r k e t . 

>>Introduction
In a t ime when rat ional is ing pr int ing 

costs  are on the top of every CFO 

or COO, the need for profess ional ly 

managed, highly cost-effect ive in-plants 

and CRDs have never been greater. 

External ly  managed pr int ,  outsourc ing, 

or managed pr int  serv ices are just  a few 

of the buzz words that have permeated 

the industry and threaten the ra ison 

d’être of in-plants.  As the pressure to 

rat ional ise pr int  spending cont inues, 

corporate reprographic departments 

are increas ingly forced to re invent 

themselves and prove they provide 

value to the organisat ion.  This  requires 

a migrat ion to what we cal l  a new 

repro:  an in-house pr int  centre that is 

proact ive ly  helping the organisat ion 

achiev ing i ts  communicat ion goals , 

thereby providing a wide range of 

cost-effect ive pr int  serv ices based on 

the latest  technology.  This  migrat ion does not happen overnight 

and requires the help of many stakeholders to provide the r ight 

mix of hardware,  software,  t ra in ing, and serv ices.  This  study a ims 

to provide the necessary market inte l l igence to develop a c lear-

cut strategy that br ings European in-plants f i rmly into the next 

decade and help our c l ients grow their  presence and success in this 

important market. 

>>Definition of In-Plant Printing
InfoTrends uses a consistent methodology in tracking 

establ ishments.  To provide consistency with other standardised 

market data sources,  our def in i t ions of the industr ies and 

establ ishments are based almost direct ly  on internat ional 

c lass i f icat ion standards.

In-plants,  in-house pr int  fac i l i t ies ,  or  Corporate Reprographic 

Departments are def ined as departments within establ ishments that 

are pr imar i ly  engaged in reproducing text ,  drawings,  p lans,  books, 

brochures,  presentat ions,  d i rector ies,  manuals ,  or  other copies 

by photocopying, offset  pr int ing,  d ig i ta l  pr int ing,  or  any other 

method. The pr imary business of the establ ishment is 

anything but pr int ing or offer ing pr int  –re lated serv ices.
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>>Project Objectives
The study provides a complete and fresh v iew of 

the current European in-plant market and has the 

fol lowing object ives:

•  Def ine and s ize the European in-plant market

    (European Union countr ies)

•  Measure the penetration of installed hardware in use

•  Measure the penetrat ion of software tools  in

    use,  inc luding Web job submiss ion,  var iable data,

    workf low automation, product ion management

    and other funct ions

•  Ident i fy  product purchas ing plans

•  Quant i fy  the volume and growth of var ious pr int

    appl icat ions and other serv ices

•  Explore country differences within Europe

•  Explore the difference between documents that

    are produced on-s i te versus those produced off

    s i te and factors dr iv ing the decis ion

•  Gauge the rate of convergence by ident i fy ing

    whether in-plant s i tes merge with data centre

    pr int ing s i tes or take on their  responsibi l i t ies

•  Invest igate and understand the operat ion of s i tes

    that are run by fac i l i ty  management f i rms as wel l

    as the dr ivers  to outsource or insource 

•  Ident i fy  the need for business development and

    t ra in ing serv ices

•  Ident i fy  t rends around the re lat ionship between

    in-plant and establ ishment,  especia l ly  around

    the management of performance, cost  control ,

    and serv ice levels

•  Formulate a v is ion of the new repro:  factors that

    wi l l  impact the in-plant pr int  shop of the future

>>Who Should Subscribe?

•  Pr int  equipment vendors and suppl iers  offer ing

    d ig i ta l  or  t radit ional  pr int ing solut ions,  paper

    suppl iers  or  d istr ibutors,  providers of f ront-end

    systems, f in ishing and mai l ing equipment vendors

•  Fac i l i t ies  management and other outsourc ing

    providers in the document serv ices space

•  Software solut ions providers to the graphic arts

    and data process ing industr ies

•  Execut ives concerned with trends in internal

    pr int ing serv ices

•  In-plant pr int ing serv ices profess ionals

•  Commercia l  and quick pr inters  interested in

    understanding how in-plant pr int ing trends may

    impact their  current and future business potent ia l

•  Managers,  document owners,and pr int  buyers

    seeking information on the future of business

    communicat ions



>>Previous Research
InfoTrends est imates that there are more than 15,000 

in-plants or CRDs in Europe and a far  larger number 

of corporate pr int  and copy s i tes.  When ranking 

the number of profess ional  pr int  establ ishments, 

in-plant pr int ing establ ishments are only second to 

commercia l  pr inters .  Unl ike commercia l  pr inters ,  in-

plant pr int ing establ ishments do not have a separate 

stat ist ica l  c lass i f icat ion and are frequent ly  over looked 

by pr int ing associat ions and other trade sources. 

Detai led ins ights about this  market were provided in 

2004 when InfoTrends conducted the study ‘Corporate 

Pr int ing Serv ices:  The European In-plant Opportunity’ 

and the current study wi l l  bui ld on ins ights from that 

study to ident i fy  areas of progress.  Other re levant 

previous InfoTrends research inc ludes ‘ In-House 

Product ion Pr int ing – Cr i t ica l  Trends’ ,  2009 (US) and 

the ‘European Pr int  On Demand Forecast  2008-2013’. 

>>Market Research
InfoTrends pr ide i tse l f  in offer ing high-qual i ty 

research based on proven methodologies.  For this 

research,  InfoTrends wi l l  conduct an extens ive analys is 

based on the fol lowing components:

Desk Research

InfoTrends wi l l  def ine and s ize the market based 

through desk research that bui lds on previous studies, 

as wel l  as ins ights gained from government,  industry 

data sources,  and own s iz ing f igures.  Prev ious studies, 

such as the 2004 in-plant study,  wi l l  a l low us to draw 

conclus ions on past  developments.

Telephone Aided Web Survey

InfoTrends wi l l  conduct te lephone-aided web 

surveys with 300 profess ionals  within the in-plant 

serv ices sector to assess strategic direct ion for these 

operat ions,  inc luding scope, s ize,  organisat ional 

t rends and strategies,  document distr ibut ion 

strategies,  hardware insta l lat ions,  software 

insta l lat ions,  need for serv ices,  and future buying 

plans and other key trends. 

In-Depth Interviews

InfoTrends wi l l  speak with at  least  15 leading in-

plants and outsourc ing providers to get a more 

in-depth v iew of key trends and developments and 

qual i tat ive trends beyond what can be achieved in a 

survey.

The research wi l l  focus on the 3 major European 

economies (France,  Germany, and UK),  p lus I ta ly  for 

a Southern European v iew. Nether lands has been 

inc luded to give as smal ler  country with a highly 

developed electronic infrastructure.

Countr ies surveyed

•  Germany

•  France

•  I ta ly

•  Nether lands

•  United Kingdom



>>Analysis & Project 
Deliverables
By subscr ib ing to this  research,  c l ients wi l l  receive the 

fol lowing set of del iverables:

•  An execut ive summary  that addresses key

    i ssues,  f indings,  and overal l  conclus ions and

    recommendat ions

•  Written report .  This  i s  a detai led (approximately

    200 pages)  wr i t ten report ,  which provides a ful l

    descr ipt ion of the research and i ts  f indings,  and

    comes with charts ,  data tables,  and analys is . 

•  Tabulated data is  provided to give c l ients the

    opportunity to v iew the complete set  of  responses,

    which is  useful  for  own analys is  or  specif ic  cross

    tabulat ions.  The tabulated data wi l l  be provided in

    three separate “banners” del ivered in both PDF

    and Excel /CSV format. 

•  The banner index provides ful l  detai ls  on the

    breakout by quest ion of each of the banners.

•  Quest ionnaire /  Frequency reports  provide the ful l

    quest ionnaire,  as wel l  as top- level  information

    about the number and or ig in of respondents. 

•  Presentat ion in PowerPoint format contains bul let

    points,  p ie charts ,  and bar graphs re levant to the

    results  of  the study.

>>Project Schedule
Survey development wi l l  occur in December 2009 

to February 2010. The f ie ldwork for this  research is 

scheduled for February – March 2010. The f inal  results 

wi l l  be del ivered by June 2010. 

>>Terms and Conditions 

Liability for Advice 

Although reasonable efforts  wi l l  be made by 

InfoTrends to ensure the completeness and accuracy 

of the information contained in written and oral 

reports  in connect ion with the proposed study,  no 

l iabi l i ty  can be accepted by InfoTrends for the results 

of  any act ions taken by the c l ient in connect ion with 

such information, opinions,  or  advice. 

Copyrights 

InfoTrends reta ins a l l  copyr ights.  The reproduct ion of 

any mater ia ls  i s  prohibited without written consent 

from InfoTrends.

Timely Delivery 

InfoTrends wi l l  take a l l  reasonable steps to ensure 

that the t ime scales cal led for by the proposed study 

are met in accordance with the agreed-upon schedule, 

but no l iabi l i ty  can be accepted for the consequences 

of delays,  howsoever caused. 

Terms 

Cl ients may have other business units  co-fund the 

study,  rev iew the quest ionnaires,  and receive a copy 

of the report  at  no addit ional  charge.  InfoTrends 

invoices the f i rst  half  of  the fee upon in i t iat ion of 

the contract  and the second half  upon del ivery of the 

report . 



>>Authorization Form

D o n ’ t  m i s s  t h e  o p p o r t u n i t y  t o  b e  a  p a r t  o f  a  r e s e a r c h  s t u d y  t h a t  w i l l 

d e f i n e  w h e r e  t h e  m a r k e t  t r a n s i t i o n  i s  t o d a y,  a s s e s s  w h a t  i s  n e e d e d  t o 

m o v e  i t  f o r w a r d ,  a n d  i d e n t i f y  w h e r e  t h e  p r o f i t  o p p o r t u n i t i e s  r e s i d e .

>>Subscribe Today!

Technology Providers

Pr imary business is  pr int ing equipment manufacturer,  software and system vendor,  paper manufactur-

ers ,  and equipment and suppl ies distr ibutors or providers of fac i l i ty  management/outsourc ing serv ices.

Ful l  report           � 19,995 euro

Country report          � 7,995 euro

Corporate, Government, Education, or Non-Profit end-users:

Ful l  report           � 11,995 euro

Country report          � 4,995 euro

Purchase order number: 

S ignature 

Name 

T it le 

Company 

Address 

City,  State,  Z ip 

Country 

Telephone 

E-mai l

Email the completed form to sales@infotrends.com or fax to +1 781.616.2121. 



InfoTrends is  the leading worldwide market research and strategic 

consult ing f i rm for the digita l  imaging and document solut ions industry. 

We provide research,  analys is ,  forecasts ,  and advice to help c l ients 

understand market trends,  ident i fy  opportunit ies,  and develop strategies 

to grow their  bus inesses. 

Headquarters

U.S.

97 L ibbey Industr ia l  Parkway

Weymouth, MA 02189
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+1 781 616 2100

info@infotrends.com

Europe
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Luton, Beds LU1 3PE
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+44 1582 635048

euro. info@infotrends.com

Japan

Hiroo Off ice Bui ld ing

1-3-18 Hiroo Shibuya-ku

Tokyo 150-0012

Japan

+81 3 5475 2663

info@infotrends.co. jp
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