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This  report  wi l l  provide a global  analys is  of  opportunit ies for mobi le technology  

and serv ices in document- intens ive business processes,  company s ize segments and 

vert ica l  industr ies.  The study is  des igned to help technology vendors with their  product 

development strategies and market development act iv i t ies  for mobi le knowledge  

worker solut ions.

A Mult i -Cl ient Study



T h i s  s t u d y  i s  d e s i g n e d  t o  p r o v i d e  i n f o r m a t i o n  t e c h n o l o g y  v e n d o r s  a n d 

i n f r a s t r u c t u r e  s e r v i c e  p r o v i d e r s  w i t h  i n s i g h t s  t o  s u p p o r t  t h e i r  s t r a t e g i c 

p l a n n i n g ,  p r o d u c t  d e v e l o p m e n t ,  a n d  g o - t o - m a r k e t  a c t i v i t i e s  r e l a t e d  t o 

m o b i l e  k n o w l e d g e  w o r k e r s  i n  d e v e l o p e d  a n d  e m e r g i n g  m a r k e t s .

>>Introduction
The emergence of new mobi le 

devices,  operat ing systems, software, 

and serv ices has the potent ia l  to 

dramatical ly  increase the product iv i ty 

of  the off ice knowledge worker and 

change the compet i t ive landscape in the 

off ice technology industry.

InfoTrends ant ic ipates s ignif icant 

changes in how and where mobi le 

knowledge workers create/access/

col laborate/pr int  and perform many 

other information-based business 

processes.  We also bel ieve these 

changes wi l l  happen at different  

rates depending on the region of the 

world,  company s ize segment,  and 

vert ica l  industry.

The chal lenge fac ing technology vendors and serv ice providers 

is  to provide mobi le tools  and serv ices that enable knowledge 

workers to eas i ly  p lug into the ex ist ing IT infrastructure and 

business processes without creat ing addit ional  layers of complexity 

and costs .  Compl icat ing this  s i tuat ion is  a divers i ty  of  compet ing 

business models  and implementat ion methods (operat ing systems, 

c loud serv ices,  appl icat ions,  etc. )  that wi l l  force vendors and 

customers to make cr i t ica l  decis ions about their  development 

strategies and operat ing budgets.

The winning vendors in the new mobi le knowledge worker economy 

wi l l  gain cr i t ica l  new prof i t  streams from the sa le of devices, 

software,  and serv ices,  whi le the companies that do not adapt are 

l ike ly  to be pushed as ide and shut out from this  next wave.

This  study is  des igned to provide information technology vendors 

and infrastructure serv ice providers with ins ights to support  their 

strategic planning, product development,  and  

go-to-market act iv i t ies  re lated to mobi le knowledge 

 workers in developed and emerging markets.

M o b i l e  K n o w l e d g e  W o r k e r s



>>Who Should Subscribe?
Var ious market part ic ipants wi l l  benef i t  f rom the 

information obtained in this  study:

	 >>	 Device/Equipment OEMs 

	 >>	 Telecom/System Vendors

	 >>	 Cloud/Serv ice Infrastructure Providers

	 >>	 Independent Software Vendors 

>>The Impact on Document-
Intensive Business Processes
I t  i s  important to understand how the cont inued 

inf lux of mobi le knowledge workers and the 

technologies that support  them wi l l  impact future 

business processes,  part icular ly  document- intens ive 

processes where the need to create/access/process/

output information is  cr i t ica l .

With today’s  smart  phones knowledge workers 

can eas i ly  v iew and share emai l ,  maps,  d i rect ions, 

ca lendars,  photos,  a i r l ine boarding passes,  and many 

other documents that would have been printed in the 

past. While productivity has been enhanced, many 

business processes are very similar to the pre-mobile era.

However,  with the next wave of smart  phones and 

tablets ,  a long with s ignif icant advances in mobi le 

infrastructure,  InfoTrends bel ieves a much wider 

set  of  appl icat ions wi l l  go mobi le inc luding forms, 

spreadsheets,  b i l l s / invoices,  presentat ions,  manuals , 

reports ,  and many other documents that are t ied to 

business processes,  document management systems 

and pr int  volumes.  The result  i s  l ike ly  to be a much 

more profound change in business processes and 

knowledge worker product iv i ty.

Many hard copy vendors are hoping to replace some 

of this  lost  “tradit ional” off ice pr int  volume through 

mobi le pr int ing solut ions and c loud-based pr int ing 

serv ices.  Whi le opportunit ies c lear ly  ex ist  in this  area, 

these vendors need to look beyond output to ident i fy 

other opportunit ies within the mobile document 

workflow. The key to monetizing these areas wil l  come 

from understanding how and where mobile knowledge 

workers place value within this new paradigm.

Appl icat ion,  device and serv ices vendors need to 

“fol low the paper” and ident i fy  bus iness processes 

that re ly  on documents to provide robust business 

solutions that ful ly meet the needs of the mobile 

knowledge worker. Application support, integration 

with off ice infrastructure, and tapping into establ ished 

distr ibution channels wil l  help accelerate demand for 

future mobile knowledge worker solutions.

>>Critical Issues Addressed
The mobi le knowledge worker is  arguably the fastest-

growing segment of the off ice workforce today.  This 

study is  des igned to address several  key e lements 

re lated to opportunit ies and strategies in target ing 

mobi le knowledge workers:

	 >>	 Understand the importance of and  

		  requirements for mobi l i ty  to help knowledge  

		  workers create,  analyze,  process,  share,  

		  output,  and col laborate with information

	 >>	 Ident i fy  the cr i t ica l  gaps and unmet needs  

		  of  the mobi le knowledge worker as i t  

		  re lates to business processes and  

		  document workf low



	 >>	 Understand the differences by key regions,  

		  company s ize segments and industr ies

		  >	 United States

		  >	 Germany

		  >	 Japan

		  >	 India

		  >	 Brazi l

	 >>	 Review the mobi le strategies,  bus iness models ,  

		  and technology offer ings of innovat ive and  

		  forward- looking  companies

	 >>	 Understand the impact and opportunity of  

		  mobi le technologies on tradit ional  e lectronic  

		  and paper based processes

	 >>	 Ident i fy  cr i t ica l  enablers  and barr iers  to  

		  widespread, rapid adopt ion of mobi le business  

		  tools  and serv ices

	 >>	 Ident i fy  potent ia l  bus iness opportunit ies,  

		  pr ic ing models, and go-to-market strategies  

		  within the mobile knowledge worker value chain

	 >>	 Provide recommendat ions on target markets,  

		  bus iness models ,  products,  serv ices,  and  

		  go-to-market act ions

>>Project Objectives 
	 >>	 Ident i fy  and segment the var ious types of  

		  mobi le knowledge workers

		  >	 SMB, Enterpr ise

		  >	 F ie ld,  off ice,  home

		  >	 Heavy travel / internat ional

		  >	 Vert ica l  markets/ industr ies

	 >>	 Size and forecast  the number of mobi le  

		  knowledge workers and key behaviors

		  >	 Number of mobi le knowledge workers 

			   by segment

		  >	 Frequency/t ime spent on key mobi le  

			   knowledge act iv i t ies

			   <	 Create,  capture,  communicate,  

				    col laborate,  search,  process,  share,  

				    v iew, output,  store

		  >	 Differences by key geographies and  

			   company s ize categor ies

			   <	 Developed vs.  emerging markets

			   <	 SMB vs.  enterpr ise

	 >>	 Understand the cr i t ica l  needs of mobi le  

		  knowledge workers

		  >	 Business process/Document workf low

			   <	 Create,  capture,  communicate,  

				    col laborate,  search,  process,  share,  

				    v iew, output,  store

		  >	 Appl icat ion support

			   <	 General  off ice – word process ing,  

				    spreadsheet,  presentat ion,  etc.

			   <	 Product iv i ty  – emai l ,  ca lendar,  contacts

			   <	 Col laborat ion – document  

				    management, conference/video call, chat

			   <	 Propr ietary/specia l ty  – ERP,  f ie ld  

				    serv ice,  account ing, etc.

		  >	 Integrat ion with off ice equipment

			   <	 Pr inters /MFPs

			   <	 Scanners

	 >>	 Understand the requirements,  concerns and  

		  pr ior i t ies  of  IT managers responsible for  

		  deployment

		  >	 Secur i ty

		  >	 Bandwidth

		  >	 Network management

		  >	 Help desk/support



		  >	 Software

			   <	 PC/server-based

			   <	 Web-based

			   <	 Device apps

		  >	 Implementat ion model

	 >>	 Assess the impact of emerging mobi le  

		  infrastructure

		  >	 Devices,  interfaces

		  >	 Operat ing systems, programming  

			   languages,  f i le  formats

		  >	 Wi-F i ,  broadband networks

		  >	 Cloud-based serv ices,  mobi le-fr iendly  

			   appl icat ions

	 >>	 Understand the impact and opportunity on  

		  t radit ional  e lectronic and paper-based  

		  workf lows

	 >>	 Ident i fy  mobi le serv ices,  software and device  

		  opportunit ies,  go-to-market strategies,  and  

		  potent ia l  partners

		  >	 Device features and integrat ion

		  >	 Appl icat ions and workf low

		  >	 Pr int  volumes

		  >	 Managed serv ices

		  >	 Cloud-based serv ices

>>Market Research
This  study wi l l  use a combinat ion of pr imary 

and secondary research to determine the market 

requirements and opportunit ies for mobi le knowledge 

worker solut ions.  The study wi l l  cover f ive cr i t ica l 

regions inc luding:

	 >>	 United States

	 >>	 Germany

	 >>	 Japan

	 >>	 India

	 >>	 Brazi l

The study wi l l  focus on key vert ica l  markets inc luding 

f inance,  manufactur ing,  healthcare,  and profess ional 

serv ices,  as wel l  as opportunit ies in the Enterpr ise 

(500+) and smal l  & medium business (SMB) segments 

to help subscr ibers focus on areas with the best 

growth opportunit ies.   

Secondary Research

InfoTrends has conducted extens ive research in the 

off ice document market space.  Relevant research 

reports  and forecasts  wi l l  be leveraged as part  of 

th is  study.  We wi l l  a lso thoroughly examine ex ist ing 

market information from a var iety of sources, 

inc luding government,  industry associat ion data,  and 

numerous publ ished reports .

Primary Research

Structured Surveys with Mobile Knowledge 

Workers (300 per country)

InfoTrends wi l l  conduct structured web surveys with 

approximately 300 mobi le knowledge workers from 

each of the f ive ident i f ied countr ies.  The surveys wi l l 

be cr i t ica l  to understanding current usage of mobi le 

devices,  adopt ion plans,  unmet needs,  new serv ice 

requirements,  and other factors affect ing purchases. 

Structured Surveys with CIO/IT Managers (50 

per country)

InfoTrends wi l l  conduct structured web  

surveys with approximately 50 CIO  



and/or IT managers from each of the f ive ident i f ied 

countr ies.  The surveys wi l l  be cr i t ica l  to understanding 

how mobi le technology f i ts  with the current IT 

structure,  barr iers  to adopt ion, unmet needs and what 

i t  wi l l  take to expand the use of mobi le technology in 

the business environment.

In-Depth Mobile Knowledge Worker 

Interviews (20) 

InfoTrends wi l l  conduct in-depth interv iews with 

qual i f ied end users that are current ly  us ing mobi le 

business solut ions.  These interv iews wi l l  provide 

ins ight into the dr iv ing factors for us ing mobi le 

devices,  the expected and actual  benef i ts ,  and the 

unmet needs of companies that have exper ience us ing 

these solut ions.

In-Depth Vendor Interviews (20)

InfoTrends wi l l  conduct in-depth interv iews with 

leading vendors in the mobi le technology space. 

Interv iews wi l l  be with global  and regional  p layers 

offer ing equipment and devices,  te lecom & system 

serv ices,  c loud and serv ice infrastructure,  and/or 

software serv ices.   These interv iews wi l l  be cr i t ica l 

in ident i fy ing best  pract ices,  chal lenges,  and 

opportunit ies within the mobi le technology market.

>>Analysis & Project Deliverables
InfoTrends wi l l  s ize and forecast  the populat ion of 

mobi le knowledge workers by regions covered in the 

study,  s ize of company,  and key act iv i ty  (behavior) . 

	 >>	 Number of mobi le knowledge workers by  

		  segment

		  >	 Company s ize

		  >	 Type of knowledge worker

	 >>	 Frequency/t ime spent on key mobi le  

		  knowledge act iv i t ies

		  >	 Create,  capture,  communicate,  

			   col laborate,  search,  process,  share,  v iew,  

			   output,  store

	 >>	 Differences by key geographies and company 	 

		  s ize categor ies

		  >	 Developed vs.  emerging markets

		  >	 SMB vs.  enterpr ise

Profiles

InfoTrends wi l l  create prof i les  to def ine opportunit ies 

and understand the business models  a l ready in place:

	 >>	 Prof i le  and segment knowledge workers in key  

		  geographic regions,  vert ica l  markets,  and  

		  company s ize segments.  The prof i le  wi l l  

		  inc lude taxonomy of the var ious types  

		  of  mobi le workers,  their  needs,  and long-term  

		  impl icat ions to business processes

	 >>	 Ident i fy  and prof i le  leading mobi le knowledge  

		  worker appl icat ions a imed at business  

		  processes,  worker product iv i ty,  and document  

		  workf low

	 >>	 Create a l i s t  of  bus iness appl icat ions and  

		  funct ions that have trans i t ioned to c loud- 

		  based serv ices or Internet-based methodology  

		  and del ivery

	 >>	 Create a l i s t  of  vendors/providers current ly  

		  del iver ing c loud-based business tools  and  

		  serv ices for mobi le knowledge workers



Summary Report and Supporting Material

Cl ients wi l l  receive a combinat ion of reports , 

presentat ion mater ia ls ,  and data for senior 

management,  product managers and planners,  and 

sales and market ing execut ives.  These mater ia ls  wi l l 

inc lude:

	 >>	 Execut ive summary with key f indings

	 >>	 Analys is  report

		  >	 Summary of survey results  and key f indings

		  >	 Summary of in-depth interv iews

		  >	 Opportunit ies and recommendat ions

	 >>	 PowerPoint presentat ion with charts 

	 >>	 Data tabulat ions

>>Project Schedule
InfoTrends intends to start  the project  in August 

2010. We plan to be complete the research by 

November and publ ish the report  in December. 

We wi l l  provide c l ients with inter im data from the 

structured survey when that research is  completed.

>>Terms & Conditions

Liability for Advice 

Although reasonable efforts  wi l l  be made by 

InfoTrends to ensure the completeness and accuracy 

of the information contained in written and oral 

reports  in connect ion with the proposed study,  no 

l iabi l i ty  can be accepted by InfoTrends for the results 

of  any act ions taken by the c l ient in connect ion with 

such information, opinions,  or  advice. 

Copyrights 

InfoTrends reta ins a l l  copyr ights.  The reproduct ion of 

any mater ia ls  i s  prohibited without written consent 

from InfoTrends.

Confidentiality 

InfoTrends wi l l  use i ts  best  efforts  to ensure that any 

conf ident ia l  information obtained about the c l ient 

and i ts  bus iness dur ing the course of the proposed 

study is  not,  unless agreed otherwise in advance, 

d isc losed to any third party without the pr ior  wr i t ten 

permiss ion of the c l ient.  InfoTrends reta ins the r ight 

to re-use any non-propr ietary information as part 

of  i ts  ongoing analys is  of  the off ice automation and 

pr int ing and publ ishing industr ies. 

Timely Delivery 

InfoTrends wi l l  take a l l  reasonable steps to ensure 

that the t ime scales cal led for by the proposed study 

are met in accordance with the agreed-upon schedule, 

but no l iabi l i ty  can be accepted for the consequences 

of delays,  howsoever caused. 

Terms 

Cl ients may have other business units  co-fund the 

study,  rev iew the quest ionnaires,  and receive a copy 

of the report  at  no addit ional  charge.  InfoTrends 

invoices the f i rst  half  of  the fee upon in i t iat ion of 

the contract  and the second half  upon del ivery of the 

report .  		



>>Authorization Form

D o n ’ t  m i s s  t h e  o p p o r t u n i t y  t o  b e  a  p a r t  o f  a  r e s e a r c h  s t u d y  t h a t  w i l l  d e -

f i n e  w h e r e  t h e  m a r k e t  t r a n s i t i o n  i s  t o d a y,  a s s e s s  w h a t  i s  n e e d e d  t o  m o v e 

i t  f o r w a r d ,  a n d  i d e n t i f y  w h e r e  t h e  p r o f i t  o p p o r t u n i t i e s  r e s i d e .

>>Subscribe Today!

Ear ly  Subscr iber
by 8/20/10

Subscr iber
after  8/20/10

$18,500 $22,500

Select one  
Input on the survey x

Data Tabulat ions x x

Written report x x

PowerPoint Presentat ion x x

	 Personal  presentat ion $2,500 (plus travel  expense)

Purchase order number: 

S ignature 

Name 

T it le 

Company 

Address 

City,  State,  Z ip 

Country 

Telephone 

E-mai l

Email the completed form to sales@infotrends.com or fax to +1 781.616.2121. 



o f f i c e  t e c h n o l o g y  &  s e r v i c e s

InfoTrends is  the leading worldwide market research and strategic 

consult ing f i rm for the digita l  imaging and document solut ions industry. 

We provide research,  analys is ,  forecasts ,  and advice to help c l ients 

understand market trends,  ident i fy  opportunit ies,  and develop strategies 

to grow their  bus inesses. 
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