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Abstract 
This research investigates the amount of offset (non-digital) papers that 

are moving through production digital devices.  Specifically, the study 

focuses on which classes of production digital devices are using offset 

papers, the principal drivers of paper choice, applications/situations 

conducive to using offset papers in a production digital environment, 

and the future trends of digital and offset paper usage on production 

digital printers and printer/copiers. A forecast is provided for total pages 

and tons of digital vs. offset paper used in production digital devices, 

split out for monochrome and color as well as cut sheet and roll 

machines. This research has important implications for how OEMs 

design production digital equipment and on how paper producers 

manufacture and market their product offerings.   
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