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Abstract

This study is designed to help PSPs target the multiple markets within
the wide format printing industry, achieve market differentiation, and
cope with the price-based decision-making that is characteristic of
mature markets. Growing the wide format business today requires
improved marketing and research tools to more closely integrate print
service providers and buyers.

The ultimate objective of this study is to develop a marketing toolkit
that will enable clients to better understand who buys wide format print
services and why. In conducting this study, we hope to extend that
understanding to the level of major vertical industries in the U.S., and
even to achieve a similar understanding of U.S. consumers who buy
wide format prints.

A final objective is to estimate and forecast the size of the U.S. market
for wide format prints, and to provide related insights that will help
clients understand the market, its prospects, as well as how to sell
products and services to it.
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Objectives

This study answers questions including:

What are the key motivations for buyers of wide format graphics printing services?

What are print buyers’ selection criteria when choosing wide format print vendors?

What sales and marketing methods are most effective with print buyers in various industries?

What are growth prospects for wide format graphics print service budgets by major industry vertical?
How strong is the market for wide format digital graphics in various vertical markets?

How much of a threat does digital signage pose to wide format printing?

How influential are environmental concerns among buyers of wide format printing?

What is the outlook for wide format digital graphics print purchases by major application?

What are the roles and long-term prospects of online suppliers of wide format prints (e.g., Snapfish
and other photo printing services)?
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This material is prepared specifically for clients of InfoTrends, Inc. The opinions expressed represent our interpretation and analysis of information
generally available to the public or released by responsible individuals in the subject companies. We believe that the sources of information on which our
material is based are reliable and we have applied our best professional judgment to the data obtained.
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