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Europe also examines other methods that respondents are using to process
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The Inkjet Photo Supplies Opportunity in the Home November 2006

The market for digital photography is maturing, and this brings more choices for outputting digital photos.
The growth of snapshot-sized photo printers designed solely for photo printing has helped fuel photo
printing at home. Nevertheless, although many consumers enjoy the flexibility and convenience of printing
at home, they are increasingly seeking other photo printing methods, whether it is online processing,
kiosk printing, or a retail solution. Ultimately, respondents often choose their printing location based on
what they want to print out, what sizes they need, and how many prints they want. Price can also be a
factor, and retail and online photo printing options are becoming ever more competitive in the battle for
the 10 x 15 cm (4" x 6") photo market.

The consumer market is an important source of revenue and growth for the digital imaging market. The
growth of Internet access, increased PC penetration, more broadband/wireless access, and the
increasing trend of conducting work-related activities at home are helping to drive the growing
sophistication of telecommunications and peripherals products in the home. Much of this expansion is
being fuelled by keen competition in the market (which is driving prices down), but it is also underpinned
by the desire of many government agencies to drive the uptake of broadband connections and promote
unlimited Internet access. This in turn increases the scope of output that is accessible to users at home,
which impacts the ability to undertake a project such as photo printing at home.

Table of Contents

INTFOAUCTION .. e 6
EXECULIVE SUIMIMAIY . .iieiiiiiii e s et s e e e e e e et e e e e e e e e e eea e e e e e e e ee et aaa e e e eeeeeeearnnnranaes 7
Key Highlights ... 8
A I=31 gToTo [o] T T R P PO PP PP PPPURPPPRN 12
ENA-USEI RESEAICTH ...ttt e e e e ettt e e e e e e e s bbb be e e e e e sasnnbbeeeeaaaens 12
Criteria for Consumer ENA-USEI SUIVEY ..........cuuiiiiiiiiiiiiiieeee e e s ssitteeee e e e e e s e siiataeae e e e e e s e s sasaaaeeeeeeesessneees 12
SOUICES OF SKEW ...eeiiiitiiii ittt et s et e e sttt e e e st et e e e sab et e e e sabt e e e e anbbeeeeabbeeeesasbeeeeanbeeeesantaeeeeans 13

(2T T ] T gl =T To [TV £ P 13
Terminology and DefiNitioNS ... 14
GENETAl DEFINITIONS .....veiii ettt e sttt e e s sttt e e e sa b et e e e sabb e e e e anbbeeessbeeeessnbneeeeans 14
Distribution Channel DefinitioNS .........cooiiiiiiei e st sb e s srbe e e e eeee 14

T =0 o 11 L L= =Y T 11 T 1SR 15
Market Overview: Industry Background to this Study.........cccevviiiiiiii i, 16
INKJEE PIINTEE MAIKET ...ttt e e st e e s n e e e e nb e e e e neee 16
Digital CamMEra MAIKET.......coo ettt et e e e e e e e sttt e e e e e e e s e aabebeeeeaaenannnbneeeaeaens 16
Broadband/Digital Camera Penetration into HOUSENOIAS..............eoiiiiiiiiii e 17
CONSUMET WED SUIVEY ...ttt e e e e e e e et e e e e e e e e e nnnnneees 19
Respondent DemographiC Profile............... oot 19

I Lo U] =T T @ T T £ 1 o TR 23
TYPES Of CaAMEIAS OWINEU .. ..ceiiieii it e e e e e e s et e e e e e e s st a e e et eeessssateraeeeaaeeesasssnraeseeeesesnnns 26
Digital Photo Taking and Printing HabitS ...........co.oiiiiiiiiic e 29
Reprinting, Sharing, and Storing Digital PROtOS ..........ccoiiiiiiiiiiic e 34
Photo Printing Habits at all LOCALIONS...........cciiiiiiiiiiiiiiiece e e e e e e srrereeee s 37
Photo PriNtING FrEQUENCY......ciiii ittt e e e e e et e e e e e e e e e snnbaeaaae s 37

Digital Printing VS. FilM PriNtiNg .........eeeiiiii ettt e e eae s 38

Source of Digital Photos fOr PrNTING .........coiiiiiiiii e 39

Digital Photo Printing LOCALIONS .........uiiiiiiiiiiiiiii ettt ettt e e e e e e e e e e e s e e annbnaeaaeeas 39
Number of Digital Photos Printed DY LOCAtION ........ccooiiiiiiiiiiiiiie e 41

www.infotrends.com -2- © 2007 InfoTrends, Inc.



The Inkjet Photo Supplies Opportunity in the Home November 2006

Comparison of Different Options for Printing Digital PhotoS............ccccvviiiiie i, 43
Expectations about Future Photo Printing VOIUMES .........cccveeiiiiiiiiiieee e 44
Printing DeVICes iN the HOME .......oviiii e e e e e s s e e e e e e e s nraneeeeeee s 45
Importance of Device's Ability to Print PROtOS.........uuiiiiiiiiiicc e 46
Digital Photo Printing in the HOME..........eiiiiicc e e e e e e e s e anneeeaee s a7
Person Who Handles Majority of PhOtO Printing..........cooiiiiiiiiiiiie e 47
Number of Photos Printed vs. Sheets of Paper Used..........cccccceeiiiiiiiiiiiiie e 48
Brand of Primary Photo Printing DEVICE .........c..uuuiiiiie ittt e et e e e e e snnraaee s 49
Methods Used to Print Digital PROTOS ........ccooiiiiiiiiiic et e aaeee s 50
Share of Total Print Output that is Attributable to PhOtOS ...........ccooviiiiiiiiiiic e, 51
Final Destination of Printed PhOtOS..........coiuiiiiiiiiiec et 52
Perceived Cost of Printing Photos at HOME ..........oooiiiiiiiiicc e 53
EXpected LONGEVILY OFf PIINES ...ccoiiiiiiiiiii et e e e e e s e e e e e e e e s snrrraeeaee s 54
Formats of Photos Printed at HOME..........cuiiiiiiiiiie et sreee e 55
Share of Different PhOto FOMMALS .........uuiiiiiiiiiiciiice e snaee e 56
Shift IN PAPEr SIZES USEA .....uviiiiiiii it e e e e e st e e e e e e s st a e e e e e e e e e sasenreees 57
Number of Photos Printed Per SNEEL..........cc i 58
Layout for Multiple Photos on a Single Sheet..........cviviiiiiiiiiiiee e 60
Multiple Photos on Single Sheet 0f PAPET ... e 61
[ L0 (0T = o 1= G I =T T £SO 62
Types Of Photo Paper USEA .........uuuiiiiiiiiiiiiic ettt e e e et e e e e e e s et eae e e e e e e e e nnnneees 62
L Lo (o T =T o LT gl == T o LSRR 62
ReasoNs fOr Brand CROICE ..........cuuiiiiiiiiie ittt ettt e e e sttt e e s stbe e e e s sabeeeessnbeeeessnbaeeaans 64
Distribution Channels for Purchasing Photo Paper ........cccveviiie it 64
Weight of Paper Used for Photo Printing ...........ceeiiiiiiiiiiiiceee et e et e e e e e 68
Paper PACKAQE SIZE........ccuuiiiiiiee ettt e e e e e e e e e e s st e e e e e e e s et n e e e e e e e e e aaranaaaeeas 69
e ol =T g o= Tod 1= Vo = SRR 71
Impact of Special Offers on Photo Paper PUrChases ..........ccccooociiiiiiiii e 72
Preferences for Paper PACKagINgG ........uuiiieeiiiiiiiiiieee ettt e e e e e stnrar e e e e e e e s nrnaneee e 73
Characteristics of Paper PaCKagiNng ........uuiiiiiiiiiiiiiiiieicc et e e sarrrn e e e e e e annaes 74
Additional Paper Products PUIChASEA ...........couiiiiiiiiiiiiiiiicc et e e s e e e e e e s ssanaee e e e e e s e 74
Photo Printing PaCKS.........cuuiiiiiiiii ettt e e e e e e s e e rr e e e e e s s e snrnnneeaee s 75
Photo Paper AttrDULES .......oveiiiie e e e e e s e s e e e e e e e s e neeeeee s 77
Photo Paper Pricing DEeVEIOPMENT........coii ittt e e e e e s s e e e e e e e e e s nnrneneeeees 78
Photo Paper BUYING PatterNS........cc.uuieiiiieeieiciiieie e e s s ee e e e s s s s e e e e e e e s e snntnaee e e e e e s e e annrnaneeees 79
Photo Paper Usage Per MONTN ..........ouiiiiiiii st r e e e e e s e e e e e e e ennrnaeeee e 80
1] AT ROV g o [0 =TT PSP PPPPPPP 81
Brands of Inkjet Cartridge PUIChASE ...........cccuiiiiiiie e e e e e rran e e s 81
Influences on the Choice of Inkjet Cartridge Brand ..........ccccceeiiiiiiiiiiiie e 82
OEM versus Alternative Brands of Inkjet Cartridges .........cccvvveeieeein i 84
Choice of Cartridge by Printer Brand............ccooiiiuiiiiiiiee s e s e s e e e e s ssnnranee e e e e e e ennnes 84
Alternative INKjEt SOIULIONS ... e e e e e e s et r e e e e e s snanrrneeeeeseannns 86
Reasons for Using @ NON-OEM Brand............cccuuiiiiieoiiiiiiiieiecee e e e s ssneee e e e e e e snnennee s 88
Reasons for Considering a NON-OEM Cartridge .........cooiiicriiiiieeeeeiiiiiieeeeee e e s sssiereeee e e e e e s s snnsneeees 90
Distribution Channels for Inkjet Cartridges .........cuiieei i 91
Current INKjet Cartfidge USAQE .....ccoiiiceiiiiiiiee e e e ittt e e e e s s sttt e e e e e e e s st e e e e e e e s s nnnraneeeeeeeeeennnneees 92
Past and Future Inkjet Cartridge USAQE.........ccuuiuiiiiee e e e e s s st ee e e e e s e e e e e e s s nnnnnanaee s 95
Characteristics Of INKjet CartriadgesS ........uuuiiiieiiiiiiiiiee e e e e s rr e e e e s e nneeees 97
T =8 @x= Vg T o T= T = Lo USSR 98
Home Photo Printing Habits and Handling............oocuiioiiiii e 99
Number of Photos Printed @t ONe TIiMe.........ouiiiiiiiiiiiiiee ettt nreee e 99
HOW Photos are HanAIEd ............cueeiiiiiiiii ettt 100
Problems with Handling PhotO PriNtS.........ccoiiiiiiiiiice e 102
=T 0141 1 [ To T d o ) (o RSP 103

www.infotrends.com -3- © 2007 InfoTrends, Inc.



The Inkjet Photo Supplies Opportunity in the Home November 2006

Printing Multiple 10 X 15 cm Photos 0n ONe A4 ShEEtL........cuvviiiiiiiiiiiiieeee e 106
Printing OUutSIAe the HOMIE ........eeiiieiiicc e e e e e e e e e e s s s b e ee e e e e e snnennenes 109

(R T= ez VLI a0 (o TN = 110111 Vo PR 109

(@ o] LT = Vo] (o T8 = ¢ 01113V ISR 110
Deciding where to Print Digital PROtOS...........ccuviiiiiiec e e e e 112

Cost of Printing Photos at Home versus Online and at Retail .............cccccceveeeii e, 114

Future Photo Printing Habits by LOCALION ............ceviiiiiiiiiiiiiiccce e e 115

Where Respondents Print at Retall...........cccuiiiiiiiiii i 116
Agreement with Statements about Photo Printing at Retail............cccccceei i, 118
Agreement with Statements about Online Photo Printing..........cccccvvvvee e 119

FULUIE EXPECIALIONS ... uieiiiiie i ittt ee e e e e e e e s e e e e e e e s e s e e e e e e e s s s st taeeeeaeeeseannntnneeeeeesnnnnnenes 120

L0 8 o3 L1 =10 Y o 1P 122
AppendixX: CroSS-TaDUIATIONS .......uuiiiiiiiee e 123

List of Figures & Tables

Table 1: Number of Respondents to Internet Survey by COUNtry .........cccceiviiiiiiiie e, 12
Table 2: BaNNer HEAMINGS ... ..eeiiiiiiiii ittt et et b et e s st et e e sabb et e e sbe e e e s sbneeas 13
Figure 1: Western European Inkjet Printer Installed Base, 2005-2010 (Thousands of Units) ............. 16
Figure 2: Western European Digital Camera Forecast, 2005-2010...........cceoriiiieeiniineeiniieee e 17
Table 3: Digital Camera Household Penetration by Country — 2005 and 2006 ...........cccccoevvvverenninneen. 17
Table 4: Broadband Penetration by Country — 2005 and 2006............ccueeeeriiieieiniiiee e 18
Figure 3: What iS YOUT GENUEI? ... vttt et s et e et e e s snre e e e e e 19
Figure 4: Which of the following ranges iNnCludes YOUr Age7?.........cocueiieiiiiiiiiiiiiee e 20
Figure 5: What is your annual INCOME? .......cooiiiiiiiiiiee ettt 21
Figure 6: What are the age ranges of the children living in your household? ............ccccooiiiiiiinnen 22
Figure 7: Which of the following items do you have in your hOmMe? ..ot 23
Figure 8: What type of Internet connection do you have at home?.............cccooieiiii e 24
Figure 9: Which of the following best describes your personal approach to new technologies?......... 25
Figure 10: Which type of digital camera do you personally use most often?...........ccccceeviiieiiiniienennns 26
Figure 11: How many digital cameras (not including camera phones, PDAs, camcorders) are

currently used in your NOUSENOIA? ........coouiiiiiiiiie e 27
Figure 12: Which of the following best describes your NEWEST digital camera?..........ccccccoevvveeennee. 28
Figure 13: On average, how many digital camera photos do you take each month?......................... 29
Figure 14: What percentage of your digital images do you print each month?............cccccceeviieeennen 30
Figure 15: Number of Photos Printed out per Month (Calculated) ...........cceoeiiiieiiiiiieiiie e 31
Figure 16: Comparison Chart of Responses to Print Volume QUESHIONS .........c..eeeviiiiieiiiiiieeeniiieee s 32
Figure 17: Comparison Chart of Responses to Print Volume Questions (Segmented by Country) .... 33
Figure 18: Approximately what percentage of the digital photos that you print are reprints? .............. 34
Figure 19: What percentage of your digital photos are shared with others?..........ccccccovviiiiiiieeenen 35
Figure 20: How are you currently storing your digital photOS? ........cc.coeiiiiiiiiiiiiie e 36
Figure 21: Which of the following options best describes your photo printing habits?......................... 37
Figure 22: How do your digital printing habits compare to your (past or present) film printing

NADIES? .ttt e b b e b e e hb e eh e e e be e e sbe e e nareeenneas 38
Figure 23: What percentage of the digital photos that you print are obtained from the following

SOUICES? ..ttt ettt e ettt e e e 4 e s et e e e e e 4 e sk e e et e e e e e e e e et e e e e e a et e r e e e e e n s 39
Figure 24: At which of the following locations do you most frequently print your digital photos? ........ 40
Figure 25: How many digital photos have you printed at each of the following locations over the

[0 E T 1110 ] 0110 1S3OS PORTRPI 41

Figure 26: How many digital photos have you printed at each of the following locations over the

www.infotrends.com -4- © 2007 InfoTrends, Inc.



The Inkjet Photo Supplies Opportunity in the Home November 2006

Figure 27:
Figure 28:

Figure 29:
Figure 30:
Figure 31:
Figure 32:

Figure 33:
Figure 34:
Figure 35:
Figure 36:
Figure 37:
Figure 38:
Figure 39:
Figure 40:

Figure 41:
Figure 42;

Figure 43:
Figure 44
Figure 45:

Figure 46:
Figure 47:
Figure 48:
Figure 49:
Figure 50:
Figure 51:

Figure 52:
Figure 53:
Figure 54:

Figure 55:
Figure 56:

Figure 57:
Figure 58:

Figure 59:
Figure 60:
Figure 61:
Figure 62:
Figure 63:
Figure 64:
Figure 65:
Figure 66:
Figure 67:

past 3 months? (Segmented BY COUNIIY).....ciceiiiiiiiiiieieee e 42
Which of the following photo print locations best suits the following attributes?................. 43
How do you expect your digital photo print volume to change for the following locations
OVETr the NEXEIWO YEAIS? .eeiii et e e e e e e e e e e e e e e s e s erae e e e snnrnneees 44
Which of the following types of printers do you have in your home?........ccccccccoovvcvvinnnnnnn. 45
Was the ability to print photos an important factor in your printer purchase choice? ......... 46
Who does most of the digital photo printing in your household? ..........ccccccooviiiiiieieeeiinnns 47
Comparison of the Number of Photos Printed and the Number of Paper Sheets Used

{0 ) G = 0] o TN = T (Vo USSR 48
What is the brand of your PRIMARY photo printing device? .......ccccccevvvvvieeeeee i, 49
What is your most common method for printing photos at home? .........cccccoovccieeneeennnns 50
What percentage of your home printing is attributable to photos? ........cccccceveeiviiiiiinnnen. 51
What percentage of your printed photos meet the following destinations? .............ccc........ 52
How much do you think it costs to print a single 4” x 6” (10 x 15 cm) photo at home? ...... 53
How long do you expect the following types of prints to 1ast? .........ccocccvvvevevee v, 54
How often do you print photos in the following sizes and formats?........cccccccceevivvciienennnn. 55
Approximately how much of your output was dedicated to the following sizes over the

= 5 A 0T 1TSS 56

How do you expect your use of A4 paper to change vs. 4” x 6” paper over the next year?57

Roughly what percentage of the photos that you print out fit the following sheet size

Lo 1= ] 0] 10 1S SRR 58
Roughly what percentage of the photos that you print out fit the following sheet size
descriptions? (Segmented BY geNdEr) .........vuiiiiiii i ——— 59
Which of the following layouts do you use when printing multiple photos on a single

LS Q1T Ao o = o L] SRR 60
How often do you use the following formats when printing multiple photos on a single

LS QLT Ao o = o L] SRR 61
Which of the following types of photo paper do you USE?.........cccovvviciiiiiiee i 62
Which of the following is your PRIMARY brand of photo paper? .......ccccccceevviciiiieeneeennnnnne 63
What are your reasons for using a particular brand of photo paper? .......cccccccovvvvcvvveennnnn. 64
From which of the following channels do you purchase photo paper? (Tier 1) ......ccce....... 66
From which of the following channels do you purchase photo paper? (Tier 2) .................. 66
How much do you believe that it costs to print a 4” x 6” (10 x 15 cm) Photo at Home?
(SegMENLEd DY GENAET) .....ci ittt e 67
What percentage of the photos that you print use papers of the following weights?.......... 68
What percentage of your A4 paper comes in the following package sizes?........cccccccceen. 69
What percentage of your 10 x 15 cm (4" x 6") paper comes in the following package

LS4 3SR 70
How much do you typically pay for the photo paper package you purchase MOST

L@ T I N SRR 71
Which of the following special offers would MOST influence you to purchase any given
brand of PhOtO PAPEIT? ... .o e 72
Which of the following is your MOST preferred packing format for photo paper? .............. 73
Which of the following do you consider to be the MOST important characteristic of

PhOtO PAPEr PACKAGING? ...eee ittt et e b e b e e 74
Which of the following specialty photo paper products have you purchased? ................... 75
For which of the following reasons do you purchase photo printing packs?...........c.cccce..... 76
How important do you consider the following photo paper attributes to be? ............c......... 77
How do you think that photo paper prices have changed over the past year?................... 78
How often do you purchase your photo Paper? .........coooviiiieiiiiieeiiee e 79
Approximately how many sheets do you use each month for photo printing?................... 80
What is your PRIMARY inkjet cartridge brand? ..........coccuevoiiiiiiinii e 81
Which of the following factors play a role in your inkjet cartridge purchasing decision? .... 82

Which of the following factors play a role in your inkjet cartridge purchasing decision?
(ST oL L= (=T I o) VAo [T oo 1= o TSSO 83

www.infotrends.com -5- © 2007 InfoTrends, Inc.



The Inkjet Photo Supplies Opportunity in the Home November 2006

Figure 68:
Figure 69:

Figure 70:
Figure 71:
Figure 72:
Figure 73:

Figure 74.
Figure 75:
Figure 76:
Figure 77:

Figure 78:

Figure 79:
Figure 80:

Figure 81:
Figure 82:
Figure 83:
Figure 84:
Figure 85:
Figure 86:
Figure 87:

Figure 88:
Figure 89:
Figure 90:
Figure 91:

Figure 92:
Figure 93:
Figure 94:
Figure 95:
Figure 96:
Figure 97:
Figure 98:

Figure 99:

How often do you purchase OEM brands and how often do you purchase aftermarket

o] =TT LS EPPEPTPPP PSR 84
How often do you purchase OEM brands and how often do you purchase aftermarket
brands for BLACK cartridges? (Segmented by printer brand) ............cccccovveveeeiiicciiinennnn. 85
Which aftermarket solution do you most frequently USE? .........ccovvvciiieeeeeeeiiviiiiiieeeee e 86
Which aftermarket solution do you most frequently use? (Segmented by printer brand)... 87
Why do you choose to purchase alternative brands of inkjet cartridges?.........ccccccceeeinnns 88
Why do you choose to purchase alternative brands of inkjet cartridges? (Segmented

o)V o1 1101 (=1 g o] = o | SO 89
Which of the following might convince you to try a non-OEM branded cartridge? ............. 90
At which of the following locations do you purchase your inkjet cartridges? (Tier 1) ......... 91
At which of the following locations do you purchase your inkjet cartridges? (Tier 2) ......... 92
Approximately how many of the following types of cartridges do you use every

TN 1110 110 1 PP PPOPPPRPRPPRRN 93
Approximately how many of the following types of cartridges do you use every

3 months? (Segmented by printer brand).........cccccoo it 94
How does your cartridge consumption for this year compare to that for last year?............ 95
How do you expect your cartridge consumption to change between this year and next
L= LSOO 96
Which characteristic do you consider to be most important in your inkjet cartridges? ....... 97
Do you have an idea about how many pages you can get out of an inkjet cartridge? ....... 98
How many photos do you typically print at home at one time?..........coccccvveeee v, 99
How do you handle your photos when picking them up?........ccccccveeiiviiee e, 100
How long do you expect to wait before handling the photos you print at home? ............. 101
Whether Respondent has Experienced Problems with Handling of Photo Prints ............ 102
On a scale of 1 to 5, how serious were the problems you encountered when handling

01 L0 (oI o] ] ] <37 103
Do you reprint your home photos when you encounter a problem? .........ccccceeveeevviinnnnen, 104
How much of an inconvenience is it to reprint a problem photo? ..........ccccccviveeie i, 105
Have you ever printed multiple 10 x 15 com photos on a single A4 sheet? ..................... 106
Have you encountered any handling issues with printing multiple 10 x 15 com photos

ON @ SINGIE A SNEEL? ..ttt e e b 107
Why do you use A4 photo paper rather than 10 x 15 cm paper for producing snapshot-

S I74=To l o1 1101 OO P P PPPPPRPP 108
Do you ever print your photos at retail? ... 109
How often do you print @t retail? ... 110
Do you use online services to print your digital photoS?.........ccceeviiiiiiiiiien 111
How often do you use online photo printing SErviCes?..........oocuvviiiiiiie e 112
How many photos would you need to print to choose an outside printing service (i.e.

online, retail) over printing at NOME? .......ovuiiiii s 113
How do you think the cost of home photo printing compares to the cost of printing at

(=122 TLIF=TaTo o] o T 1= PSSR 114

Do you expect to print more at retail or online in one year’s time than you do today?..... 115

Figure 100: Which retail location do you use MOST frequently for processing digital photos?......... 117
Figure 101: Do you agree or disagree with the following statements about retail photo printing? .... 118
Figure 102: Do you agree or disagree with the following statements about online photo printing?...119
Figure 103: How do you expect your photo printing habits to change in the future as a result of

YOUF AIQItal CAMEIA USE? ..eeeiiiee ittt ettt e e e e e e sttt e e e e e e e st ae e e e e e e s s senreneeeaeeas 120

Figure 104: To what extent do you agree with the statement, “Young people of today will grow

up printing fewer photos than older generations, because they are used to sharing
(o [To 1 e= 1] O PP PR P PP PPPPP 121

www.infotrends.com -6- © 2007 InfoTrends, Inc.



	Introduction

