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Introduction 

This document analyses the results of a Web-based survey conducted 
with over 1,500 European consumer users between July and August 
2006. Respondents to the survey came from households in France, 
Germany, Italy, Spain, and the United Kingdom. The purpose of this 
report is to examine the trends in digital photo printing in the home, 
such as why photos are printed, how often printing takes place, the 
number of photos produced, the size and type of media used, and 
preferred brands for inkjet papers and ink cartridges. This document 
also examines other methods that respondents are using to process 
their digital photos, such as retail locations, kiosks, and online photo 
printing sites. We were also interested in finding out more about the 
background of respondents in terms of the types of consumer devices 
they have in their homes (i.e. digital cameras, printing devices) and 
whether they have access to broadband. 

Rather than taking a sample of digital camera owners and only 
obtaining feedback from those who print at home, InfoTrends chose to 
simply focus on respondents who are printing photos at home. We did 
this because we wanted to reach the maximum number of respondents 
who are printing photos at home. Of course, some respondents were 
also printing photos at locations outside the home. Indeed, we were 
interested in comparing respondents’ home photo printing habits to 
their external photo printing habits.  
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The market for digital photography is maturing, and this brings more choices for outputting digital photos. 
The growth of snapshot-sized photo printers designed solely for photo printing has helped fuel photo 
printing at home. Nevertheless, although many consumers enjoy the flexibility and convenience of printing 
at home, they are increasingly seeking other photo printing methods, whether it is online processing, 
kiosk printing, or a retail solution. Ultimately, respondents often choose their printing location based on 
what they want to print out, what sizes they need, and how many prints they want. Price can also be a 
factor, and retail and online photo printing options are becoming ever more competitive in the battle for 
the 10 x 15 cm (4” x 6”) photo market. 

The consumer market is an important source of revenue and growth for the digital imaging market. The 
growth of Internet access, increased PC penetration, more broadband/wireless access, and the 
increasing trend of conducting work-related activities at home are helping to drive the growing 
sophistication of telecommunications and peripherals products in the home. Much of this expansion is 
being fuelled by keen competition in the market (which is driving prices down), but it is also underpinned 
by the desire of many government agencies to drive the uptake of broadband connections and promote 
unlimited Internet access. This in turn increases the scope of output that is accessible to users at home, 
which impacts the ability to undertake a project such as photo printing at home. 
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