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Abstract 
This document provides an in-depth analysis for InfoTrends’ 2009 

Mobile Photography End-User Survey. This study was conducted in 

March 2009 and a total of 1,617 qualified responses were received. 

This research report provides analysis on the ownership, usage, and 

applications for handsets with embedded cameras. It also includes a 

comparison between traditional camera phones and smartphones. 

Where appropriate, the results from this year’s survey are compared 

with those from our 2008 study.  
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