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Abstract

This document provides an in-depth analysis for InfoTrends’ 2009
Mobile Photography End-User Survey. This study was conducted in
March 2009 and a total of 1,617 qualified responses were received.
This research report provides analysis on the ownership, usage, and
applications for handsets with embedded cameras. It also includes a
comparison between traditional camera phones and smartphones.
Where appropriate, the results from this year’s survey are compared

with those from our 2008 study.

For More Information

If you would like to order extra copies of this report, receive permission to use any part of the
report, or be informed of upcoming market updates, reports, and related projects, please e-mail

us at info@infotrends.com.

Asia:

Hiroo Office Building
1-3-18 Hiroo, Shibuya-ku
Tokyo 150-0012
Japan
+81 3 5475 2663
info@infotrends.co.jp

Europe:

3" Floor, Sceptre House
7-9 Castle Street
Luton, Bedfordshire
United Kingdom, LU1 3AJ
+44 1582 400120
euro.info@infotrends.com




2009 Mobile Photography End-User Survey July 2009

Table of Contents

Key Highlights ... 5
EXECULIVE SUIMMAIY ..ot e e s e et s e e e e e e ettt s e e e e e e e e et e s e e e e e e eeaeaaa e e e eeeeeeeaennnran e es 6
1T g [0 o | = o T S 6
Camera Phone OWNErship @n0 USE........oouiiiiiiiiiieiiiiiee ettt e s 6
Camera Phone SPECIfICALIONS ........coiuiiiiiiiiii et b e e b e e e e 6
Photographic Behaviors of Camera PhoNe USEIS.........oocuiiiiiiiiiiiii e 6

AV (o (=T I O 1] o 1 T PO P TP PP PPPPRTRPPPPRPT 7
CameEra PRONE NON-USEIS ......coo ittt ettt e e e e s et e e e e e e s s s s st eeeeeeeseanssbeeeeeaesannsnneees 7
Mobile WED Capabilities ...........uiiiiiiiie et 7

T e Lo Lo 1V Tod 4 o o PP PP UPPRTR 8
V=34 aToTo [o] Fo o | 2RO PP PP PP PPRPPPO 8
SOUICES OF SKEW ...eiiiiitiiie ittt ettt e sttt e e e skttt e e e st be e e e e ante e e e e anbaeeeeanbeeeesantbeeeenbbeeeeensbeeeeennees 8
T T= L I ST /[T = L o RSSO 9
Camera Phones vS. SMartphones ... ... e e i eeeeeeeeennnes 10
Banner POINt DefiNITIONS .....oiiiiiiiiiii et e e e e s e e e e e e e ane 11
SUTVEY FINTINGS .ottt ettt e e e e e s et e e e e e e e e e s et r et e e e e e e e a e e aeeeas 13
(DT g [oTe] £=T o] o 1102 J TR 13
Yo = PP 13
LCT=T o o [ ST URP PP 14

ANNUAl HOUSENOIA INCOME ...ttt e e e e e e eee e e e ennes 14

T ] = (1 LU 14
Presence Of ChIlAIEN....... ... et e e e e et e e e e e e e e sbeaeeaaa s 15
Approach toward New TECHNOIOGIES .........ouuuiiiiiiieei e a e 16
Camera Phone OWNErship and USE.........oocuiiiiiiiiie it e e e st re e e e e e e e e s e e e e e e e e e e e nnneees 17
Type of Cell Phone Used MOSE OftEN .........eiiiiiiiiieeii et a e 17
Camera Phone Users versus Total Respondents and Camera Phone Non-Users....................... 18

How Often Camera Phones Are CarfiEd.........c..uuuiiiiiioiiiiiiie ettt e e eeee s 19

Type Of PROIOGrapREr ...ttt e e e e e eeaebees 20
Features that Influenced Purchasing DECISION ...........couiiiiiiiiiiieiiiieeee e 22

First, Replacement, or Additional PRONE ............cooiiiiiii e 23
] LT R O T =] S PP EP PP PRPPPR 26

12 = 1o [0 [T UPTT ORI 27
Personal VErsuS BUSINESS USE ........uuiiiiiiiiiaiiiiiietiee ettt ettt e e e st e e e e e e s e nnbreaeeaaeas 28
Camera Phone SPECIfICALIONS ........uuuiiiiiieiiiiiiiiii e e e st e e e e e s s e e e e e e s e s st ereeeeeeesssanbeaeeeeeeennnrnreees 29

R TSTo] (Ui o] o [P T ORI 29
EMDedded FEAUIES. ... .. ..ttt e e e s et e e e e e e e e e anbbeeeaae s 30

How Often Various Features are USE.........ooi it e e 31

MOSE DESIFEA FEAIUIES .......eeeeiii e ettt ettt e e e e e e s et et e e e e e e s e eabbbe e e e e ae e e s e annnbaeeaaaaeas 32
Photographic Behaviors of Camera PhONE USEIS..........ceivieiiiiiiiiiiiiiie et e e sirere e e e e snrneee s 33
Number of Camera Phone PhotoS TaKeN..........c..uuiiiiiiiiiiiiiiiii et 33
Camera Phone PhotOS SAVEA ........oooiiiiiiiiieee ettt 35
Camera Phone PhotOS EAIted .........cooiiiiiiiiiiiee et 36

[ 10 (o JRS] g = T o o [T PRI 37

ONlINE PROTO SEIVICES. ...ttt e et e e e e et e e e e e e e e e sanbbeeeeeeeeennrebaees 39

[ 10 (o3 = 410111 oo PP UUT ORI 45
Camera Phone User SatiSfaction RALES..........ciiuuiiiiiiiiiei ettt ee et e e s snbe e e s saeeee e 51

RV 2o LYo T 1] o SRR 53
Number of Video ClipS CAPIUIEA .........eeiiiiiiiiiiii ettt e e e e e nbeeeeeeeas 53

[T oo 11 g o) BV Ao [=To I O 1o LS PP PTT TR 54

Ao LTl @ [T o IR o F= Vg o T U PR PUPRRPPPR 55

www.infotrends.com -2- © 2009 InfoTrends, Inc.



2009 Mobile Photography End-User Survey July 2009

CameEra PRONE NON-USEIS ....coo ittt ettt e ettt e e e st e e e s bt e e e s aabe e e e s snbeeeesnbeeeeeans 56
PUrchasing CoNSIAEIALION ........icciiiiciiiie e e e s e e e e e e st e e e e e e s s st e re e e e e e e e e snanrraeaaeeas 56
Reasons for Not Purchasing a Camera PhONE...........coooiiiiiiiiii e 57
Future PUrChasing PIANS..........ooooii ittt e e e e e e e et rr e e e e e e e s s ranrae e e e e s 58

Mobile Web CapabilitieS ........ccueieiiiiee e e e e e s e e e e e e e s s e e e e e e e reeees 60
L@ T = £ a1 T =T g T B U PRSP 60
TYPES Of SILES ACCESSEA. ...ttt et e e e e e e e s e e e e e e e s sasta e e e e eaeeesanatnraeeeeeeesrnnreees 62
Interest in ACCESSING PROLOS.........uuiiiiiii e e e e e e s e e e e e e aaaes 63
Printing Web Content from Mobile DEVICES ..........uuiiiiiiiiiiiiiie e 64

L0 T o o 115 K= T o 1 65

List of Figures

Table 1: Banner Definitions — DEMOGIapPhiCS .....uuuiiiiiiiiiiiiiiieeie s csire e e e e e e e e s srrrae e e e e e e e e aaes 11
Table 2: Banner Definitions — Handset OWnership/USAgE..........ccooviiiiiiiiiiie it erinaee e 12
1o [0 VAV g L Yo 10 - Vo [P 13
Figure 2: Which of the following categories includes your total annual household income? ............... 14
1o [0 R A (oY (o T I= W o =T =T o | SR 15
Figure 4: What are the ages of children under 21 living in your household?...........cccccccceiviiiiiiinnnn.n. 15
Figure 5: Which of the following best describes your personal approach to new technologies?

(ST=To na=T a1 C=To N o)V Vo T TR P 16
Figure 6: What type of cell phone do you use most OftEN? ........ceeevvieeiiiiiiiiiee e 17
Table 3: Total Respondents vs. Camera Phone Users vs. Camera Phone Non-Users.........cccccccecu.. 18
Figure 7: How often do you carry your camera phone wWith YoU? ...........cccccieiiie e 19
Figure 8: Which of the following best describes you as a photographer? (Segmented by Age) ......... 21
Figure 9: Which of the following features influenced your decision when selecting your camera
PhONE? (TOP RESPONSES) ....ciiiiiiiieie e e e e ettt e e e e e e e e e e e e e e e et e st et e et e aeessaatetreeeaeaesssasanteeeeaaeessnseanneeeeens 22
Figure 10: Which of the following best describes the camera phone that you currently use?
(ST=Te 0 a1 a1 C=To N o)V Vo 1) TR P 23
Figure 11: Approximately how often do you purchase or receive a new cell phone?............cccovveeee... 24
Figure 12: Why did you obtain an additional/replacement camera phone? (Top Responses) ............ 25
Figure 13: What is the name of YOUr WIr€leSS CAITIEI? ......c..occvuiieiiie et 26
Figure 14: What is the brand of your primary camera phone?.........ccoovviiiiiieieee e 27
Figure 15: For what purpose do you use your camera PRONE? ........cooivccvvieeeieeeesiesiiieeeee e e e s e ssnevneeeeas 28
Figure 16: What is the resolution (in megapixels) of your primary camera phone?............cccccvvvveen... 29
Figure 17: Which of the following features does your primary camera phone have? ............cccccvee.... 30
Figure 18: How frequently do you use the following features on your camera phone? (Top
LTS 010 1T 1R 31
Figure 19: Other than making/receiving phone calls, which of the following camera phone features

do you consider COMPIELEIY VILAI?.......coeeii i e e e e e s e e ee e e e e e s nnrernees 32
Figure 20: During a typical three-month period, how many camera phone photos do you capture?
(ST=To T a=T 1 C=To N o)V AV 1) TR SO 33
Figure 21: During a typical three-month period, how many camera phone photos do you capture?
(Segmented by Various DEMOGIAPIICS) ....ccoiiuriiiiiiiiiee ittt e 34
Figure 22: In total, approximately how many camera phone photos do you have saved in the following
o To7= 11T 1S USRS 35
Figure 23: Percentage of Camera Phone Photos that are Edited (Segmented by Various

(BT ppTe o =T o] ol (o1 R PP PP PPPPP 36
Figure 24: Percentage of Camera Phone Photos Shared with Others (Segmented by Various

(D70 pTe o =T o] o (X O PP PP T PTPPP 37
Figure 25: Approximately how many camera phone photos have you shared via the following

methods over the past thre@ MONINS? ........ooo e 38
Figure 26: What would convince you to share more photos from your camera phone?..................... 38
Figure 27: To which of the following online services do you upload your camera phone photos?...... 39

www.infotrends.com -3- © 2009 InfoTrends, Inc.



2009 Mobile Photography End-User Survey July 2009

Figure 28: What online service do you MOST OFTEN upload your handset photos to? (Tier 1)........ 40
Figure 29: What online service do you MOST OFTEN upload your handset photos to? (Tier 2)........ 40

Figure 30: Why do you upload your camera phone photos to an online service? .........ccccccovcvvvvvennnnn. 41
Figure 31: How often do you upload your camera phone photos to an online service?

(Segmented by Various DEMOQGIAaPNICS) ....uuuiiiiiiiiiiiiieiiee s s s e e e s s s e e e e e e e e s e e e e e e s s annnrrerreeees 42
Figure 32: What is your preferred method for transferring photos from your camera phone to an online
01101 (0 TR =T /TSP 43
Figure 33: How easy was the uploading process to the online photo service/social networking site? 44
Figure 34: Which of the following best describes your camera phone photo printing habits? ............. 45
Figure 35: How easy did you find the camera phone photo printing process? ........cccocceeveeevvicvvveennnn. 46
Figure 36: Approximately what percentage of your camera phone photos do you print?

(Segmented by Various DEMOGIAPNICS) ....ccoiiriiiiiiiiiee ittt 47
Table 4: Number of Camera Phone Photos Printed in Three Months (Calculated)............ccccccevveneee. 47
Figure 37: What percentage of your camera phone photos do you print at each of the following
oo 11T 1S SRRSO 48

Figure 38: What would convince you to print more of your camera phone photos? (Top Responses)49
Figure 39: How do you expect your camera phone printing volume to change over the next two
=T L 2O PR TR PORTPPPR 50
Figure 40: How satisfied are you with the following functions when using your camera phone? ........ 51
Figure 41: How satisfied are you with the following characteristics of your camera phone? (Tier 1) .. 52
Figure 42: How satisfied are you with the following characteristics of your camera phone? (Tier 2) .. 52
Figure 43: Approximately how many video clips do you take with your camera phone in a typical

three-month period? (Segmented by Various DemographiCs)..........coccueeeeiiiiireiiiiine e 53
Figure 44: What is the average length of the video clips you capture with your camera phone?
(Segmented by Various DEMOQGIAPICS) ....ccciiuiiiiiiiiie ettt 54
Figure 45: Have you ever shared camera phone video clips by sending, copying, or uploading

them to a computer OF OthEr AEVICE?.......ooo i 55
Figure 46: Have you ever considered buying a camera Phone?...........cocoveeiiiiiiee e 56
Figure 47: Why haven't you purchased a camera phone Yet?........ccccoo i 57
Figure 48: Do you think the next cell phone you purchase will include an embedded camera? ......... 58
Figure 49: How soon do you think you might purchase your first camera phone? .............cccocceeene 59
Figure 50: Which of the following mobile devices do you own that can be used to access the Internet?60
Figure 51: Do you use this device to access the INtErNet? ...........eoviii i 61
Figure 52: Which of the following types of Web sites do you access with your mobile device?.......... 62
Figure 53: How interested would you be in using your mobile device to access photos stored in online
photo services, social NEtWOIKS, OF DIOGS? .....ouiii e e e 63
Figure 54: What is stopping you from printing Web content from your mobile device?...................... 64

This material is prepared specifically for clients of InfoTrends, Inc. The opinions expressed represent our interpretation and analysis of information
generally available to the public or released by responsible individuals in the subject companies. We believe that the sources of information on which our
material is based are reliable and we have applied our best professional judgment to the data obtained.

www.infotrends.com -4 - © 2009 InfoTrends, Inc.



