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Abstract 
This document provides an analysis of the results from InfoTrends’ 

2009 U.S. Digital Camera End-User Study. In conducting this study, 

InfoTrends surveyed 1,495 Internet-connected households in the United 

States during August 2009. This report examines Internet users’ digital 

camera ownership, usage, and applications. It also investigates the 

changes that have taken place among consumer digital photographers 

over the years.  
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