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Abstract

This document provides an analysis of InfoTrends’ Western European
Digital Photography End-User Surveys carried out in 2005, 2006, 2007,
and 2008. The surveys were conducted among Internet-connected
households in France, Germany, Italy, Spain, and the United Kingdom.
This report looks closely at consumer photo printing trends over a four
year period, offering insight on digital camera owners’ printing
behaviours. This analysis considers photo printing behaviour by all

digital camera owners, country, photographer type, and age group.
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