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Abstract

This country forecast provides an analysis of the Italian digital production
printing market. It contains placement and market share values for 2007
and a forecast from 2008 to 2012, including growth prospects for
equipment, consumables, services, and the value of pages produced by
digital printing processes in the print on demand and data centre
environments. An overview of size, structure, and trends in the Italian
printing industry is also provided. This document analyses major demand
drivers for the Italian market, including advertising expenditures, the
publishing market, the IT industry, and the labour market.

For More Information

If you would like to order extra copies of this report, receive permission to use any part of the
report, or be informed of upcoming market updates, reports, and related projects, please e-mail

us at info@infotrends.com.

Europe: Asia:
3" Floor, Sceptre House Hiroo Office Building
7-9 Castle Street 1-3-18 Hiroo, Shibuya-ku
Luton, Bedfordshire Tokyo 150-0012
United Kingdom, LU1 3AJ Japan
+44 1582 400120 +81 3 5475 2663
euro.info@infotrends.com info@infotrends.co.jp




Italian Print On Demand Market Forecast: 2007-2012 Month 2009

Table of Contents

EXECULIVE SUMIMAIY ... 5
INTFOAUCTION ... 6
COUNTIY OVEIVIBW ..uttiiiiiiiieitietutetseessesssessseesssessseessessseesseessseessesssessssssssssssssssssnsssssssnsssnnssnnssnnnsnssees 6
= Vo Yo I o =T g =Y A I =Y o Yo PSPPSR 10
THE LAbDOUI IMAIKEL ...ttt et e e e e s ekttt e e e e e e s e e abbb e e e e e e e e e asbnbeeaeaaaaeaanns 12
DemMaANd DIIVEIS ..o 14
The AdVErtISING INAUSTIY ... s e e e e e e e s s e e e e ae e e s s aan b aereeeeesennnaneeeaeeaeannns 14
The PUbBLISNING INAUSTIY ...t e e e e s s e e e e e s s s st eeeaeeesannnneneeeaeeseannns 16

N L] o F=T o= £SO TSUPPPPIN 17
Publishing of Journals and PeriodiCals ..............uuuviiii i 18

2700 PSP OUPPRRSRIRIN 18
Printing INAUSTIY OVEIVIEW .. .coiiiiiiiie e e s s e e e e e e e et e s e e e e e e e e e e s s e e e e e e e eannan e eees 19
LCTCT =T @Y =T AT PR 19
Establishments and EMPIOYMENT ...ttt e e e e e e e e snbe e e aeeas 20

e 1oL o o To [WTodu T o T I =] s o RS RTP U PORTPPPI 23

Tl o o] 74 (o To 4 £ T TP PRI 25
Investment Trends and FINANCING .........uuiiiiiii et e e e e e e s e sanb e e e e e e e s e e snnbreeaaaeeas 27
The COMPELItiIVE LANUSCAPE ...uuiiiiiiiieiiiiitie ettt e e e e e e e e e e 28
e 1 aaE=T gV AV =T o To (o] £ TSR 28

On Demand Printing Market TreNAS . ... ... . iiiiiiiiiiiiiiiiiiiiiieiieeieieieeeeneeeeeeeneeeaneeeeeeeneeeneeneeennnes 34
o) aToTod ol o] o L= = 101 (1o Vo P 34
LO0] (o TUT gl = ¢ 1 11 0o SR 36

L0 0103 L1 = 10 o 38
APPENiX (DALA TADIES) ..eeiiiieiiiii e e e e 40
Data Table 1: Print On Demand Placement Comparison — 2006 and 2007 — Summary..................... 40
Data Table 2: Print On Demand Placement Comparison — 2006 and 2007 — Black & White.............. 40
Data Table 3: Print On Demand Placement Comparison — 2006 and 2007 — Colour...............c.ccccee.... 41
Data Table 4: Colour and Black & White SUMMATY .........ccooiiiiiiiiiiiiaa i 42
Data Table 5: Black & WHhite SUMMIEIY ........coiiiiiiiiiiiiiie ettt e e e eaeeee e 43
Data Table 6: COlOUr SUMMIAIY .....cciiiiiiiiiieiii ettt ettt e e e e e e s bbb e e e e e e e e e s anbeeeeeaaaeeeaannbreeaaaaens 44
Data Table 7: Data Processing Printing — Colour and Black & White Summary ..........ccccccoevvvvvneenn... 45
Data Table 8: High-Speed Black & White Cut Sheet (70+ ppm) SUMMAIY ..........ccccvveeeeeeeeeiiicivnneennn. 46
Data Table 9: High-Speed Black & White MFP (70+ PPM) .....uuiiiiiiiieiiiiiiiiiee e ecciitreee e e e ennvneee s 47
Data Table 10: High-Speed Black & White MFP (70-90 PPM) ...vviriieiiiiiiiiieeeee e ciiieree e e e e e e e ssivvnreeeee s 48
Data Table 11: High-Speed Black & White MFP (91+ PPIM) ....uuuiiiiiieeieiiiiiiieeee e ccciivre e e e e e sivnree e 49
Data Table 12: High-Speed Black & White MFP (91-105 PPIM) ...cvvieeeeiiiiiiiieeeee e e e ecciiireee e e e e e e s esinvneee s 50
Data Table 13: High-Speed Black & White MFP (106-134 PPM) ...cevieeiiiiiiiiiereeeeeeeciiireneeeee e e s e snnsneneeas 51
Data Table 14: High-Speed Black & White MFP (135+ PPIM) ...uuviiiiiiiiiiiiiiiiee et e e e svvneee s 52
Data Table 15: High-Speed Black & White Cut Sheet Printers (70+ Ppm) ...cccoovvviiiiiiieeeeeeieccciiineeeenn. 53
Data Table 16: High-Speed Black & White Cut Sheet Printers (70-90 ppm) ......cccccvvvereeeeeeiiiciinneeeenn. 54
Data Table 17: High-Speed Black & White Cut Sheet Printers (91-105 ppm) .....cccccvvveeeeeeviiicvvnneennn. 55
Data Table 18: High-Speed Black & White Cut Sheet Printers (106-134 ppm) .....cccccveeeeeeeeiiiinvnnenenn. 56
Data Table 19: High-Speed Black & White Cut Sheet Printers (135-199 ppm) .....cccccvveveeeeeeiiicnvveenenn. 57
Data Table 20: High-Speed Black & White Cut Sheet Printers (200+ pPpPmM) .......cccccvvveeeeeeereiiiivnneenenn 58
Data Table 21: High-Speed Black & White Roll-Fed Printers (70+ ppm)......cceeeeviiiiiiieeeeee e ccciieeeen 59
Data Table 22: High-Speed Black & White and Spot Colour Roll-Fed Printers..........cccccceevvviiviinnnnn.n. 60
Data Table 23: High-Speed Black & White and Spot and Process Colour Roll-Fed Printers.............. 61
Data Table 24: Print On Demand — Spot ColoUr SUMMATY ........ueeiieiiiiiiiiiiieee e s e e 62

www.infotrends.com -2- © 2009 InfoTrends, Inc.



Italian Print On Demand Market Forecast: 2007-2012 Month 2009

Data Table 25: ProCESS COIOUL .........uiiiiiiiiie ittt ettt st e e e et e e e e snee e e e et 63
Data Table 26: Process COlIOUr MEP..........cooiiiiiiiiiiie ettt et 64
Data Table 27: Production ColOUr PrINTEIS.........oiiiiiiiieiiiiiee ettt 65
Data Table 28: Production Colour Printers and MFP (1-20 PPM) wevvveeeiiiiiiiieieeee e ee e e 66
Data Table 29: Production Colour Printers and MFP (21-30 PPM) ..ccoovcueiiiiiieeeeeeeciieeieee e e seesvveeeeeeees 67
Data Table 30: Production Colour Printers and MFP (31-44 PPM) ....ccccuiiiiieeee e eecieieeee e e e s s enveeeeeee s 68
Data Table 31: Production Colour Printers and MFP (45-69 PPM) .....cccuvvviiiiiee i eseeeeeee e 69
Data Table 32: Production Colour Printers and MFP (70-90 PPM) ....cccuviiiiireeeeeiecieeeeeee e e e e esveeeee e 70
Data Table 33: Production Colour Printers and MFP (91+ PPM) ..evvveiiiiiiiiiieeee e e e 71
Data Table 34: Production Colour Printers and MFP 0-100 Duty Cycle Range .......ccccccceeevvvivvvvnnnnnnn. 72
Data Table 35: Production Colour Printers and MFP 101-999 Duty Cycle Range ...........cccoecvvvvvveeenn. 73
Data Table 36 : Production Colour Printers and MFP 1Million+ Duty Cycle Range ............ccccvvvveee.... 74
Data Table 37 : DIreCt-10-PrESS ...t sb e s srbe e e e eees 75

List of Figures

Figure 1: Italy’s Share of Total Western European Placements, 2006 vs. 2007........cccccceveevieiivvvenennenn. 5
Table 1: General DemographiCs fOr HalY............ueeiiieii i 7
Table 2: Contributors of Gross Value Added by Main Sectors, 2003 and 2006 ............cccccceveeeeeeernnnnen. 9
Table 3: IT and Internet Statistics fOr Italy ............ueviiieoii e 10
Table 4: HOUIS SPENE ONIINE .....coo et e s e e e s e e s e e e e e s s st e eeeaeaeannrnraneeeeeseannns 11
Figure 2: Internet Commerce in Top 5 European Countries, 2006 vs. 2010 (€Millions)............cccee..... 12
Table 5: Labour StatiStiCS IN ITAIY.........uueiiiieiiiieie e e e e e e e e e e srrrr e e e e e e s e anns 12
Figure 3: 2007 Labour Costs - International CoOmMPariSON ...........uvviieieeiiiiiiiieee e s e e e e eneeee s 13
Table 6: Advertising Expenditures in Italy (EMIllIONS).........c..uuviiieeiiiiiiec e 14
Table 7: Italian On-line Media Spending by Type (in € million) ... 15
Table 8: Italian On-line Media SPending DY TYPE ..ovvie it e e 16
Table 9: Italian Publishing INAUStry, 2006 ............coeiiieiiiiiiiiree e e e e e e e s s e srrrae e e e e eaeanns 17
Table 10: Italian Publishing Industry, production iNAEX ............ceceiiiiiiiiiiieee i e e e e e 17
Table 11: Printing Industry StatiStiCs fOr AlY .........coeeeoiiiiiiiie e 20
Table 12: Structure of the Graphic Arts Industry iN alY.........cooeeiiiiiciiii e 21
Figure 4: Share of Italian Printing and Print-Related Establishments ..........cccccccooviiiee v, 22
Table 13: Number of Establishments - Graphic Arts Industry in Italy by Employment Size

ClASS, 2006 ... . .cceeeeeiiiee ettt ettt e e e e e e e e e e e et et eee ettt —— . aaeaeteetta—aaeeteearre i aatarrran 22
Table 14: Print Production Index in Italy, 2001-2007 ........c..uueiiieeeeiiiiiieieee e eeieieeee e e e e e senreeeeeeeeeeanns 24
Figure 5: Print Revenue Distribution Italy - 2007 ..........cooiiiiiiiii e 25
Table 15: Italian Printing Industry Imports and Exports — Graphic Arts Industry (€ Millions)............... 26
Table 16: Italian Printing Industry Imports and Exports — Printed Matter (US$ Millions) ..................... 26
Figure 6: Main Import and Export Destinations for Printed Matter, 2007 ...........cccoviieeeeiniiieee e 26
Table 17: Investments in the Italian Graphic Arts Industry, 2000 — 2007 (in MillioNs) .........cccccevvueeee.. 27
Table 18: Primary Vendors' Market Shares in Italy for 2006 and 2007 - High-Speed Black &

VAN T G = R 4 O o] o] 1) PSSRSO 28
Table 19: Primary Vendors' Market Shares in Italy for 2006 and 2007 - High-Speed Black &

White Cut-sheet Printer (704 PPIM)....coo i ettt e s b e e s bt e e e enbe e e enees 29
Table 20: Primary Vendors' Market Shares in Italy for 2006 and 2007 - High-Speed Black &

White Roll-sheet Printer (70 PPIM) ..eoiiiiieiieiiiie ettt e e e 29
Table 21: Primary Vendors’ Market Shares in Italy for 2006 and 2007 - Production Colour .............. 30

Table 22: Primary Vendors’' Market Shares in Italy for 2006 and 2007 - Production Colour MFPs.... 30
Table 23: Primary Vendors’ Market Shares in Italy for 2006 and 2007 - Production Colour Single-

[T ox 1T T o (= £ SRS 31
Table 24: Primary Vendors’ Market Shares in Italy for 2006 and 2007 - Production Colour
DeViCeS 0-100K AULY CYCIB ........uiiieiiiiee ettt ettt s bt e e et e e s b e e e e e neee 32
Table 25: Primary Vendors’ Market Shares in Italy for 2006 and 2007 - Production Colour
DeVviCes 101-999K ULY CYCIE.....cciiiiiiie ittt et e e s srb e e e e e 32

Table 26: Primary Vendors’ Market Shares in Italy for 2006 and 2007 - Production Colour

www.infotrends.com -3- © 2009 InfoTrends, Inc.



Italian Print On Demand Market Forecast: 2007-2012 Month 2009

DeVvices 1+ MiIllIoN ULY CYCI ....uvveiieeei i e e e e s r e e e e e s s e e e e e e e e snnrnneeeeees
Figure 7: Change in Product Placements in Europe by Country, 2006 to 2007 ................... .

Figure 8: Italy’s Share of Western European POD Monochrome Placements (70+ ppm.........cc.......
Figure 9: Italy’s Share of Western European Production Colour Placements ..........ccccccceevviiivvveennnnn.
Figure 10: Italian Production Process Colour Placements by Speed Range.........ccccccceeveeevviinvvvnennnnn.

This material is prepared specifically for clients of InfoTrends, Inc. The opinions expressed represent our interpretation and analysis of information
generally available to the public or released by responsible individuals in the subject companies. We believe that the sources of information on which our
material is based are reliable and we have applied our best professional judgment to the data obtained.

www.infotrends.com -4 - © 2009 InfoTrends, Inc.



