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Abstract 
This document provides an in-depth analysis for InfoTrends’ U.S. 

Managed Print Services forecast between 2008 and 2013. It covers 

InfoTrends’ segments of MPS including Supplies, Print Management, 

and Advanced Services as well as InfoTrends’ MPS product categories 

of Hardware, Supplies, Solutions, and Services. This report quantifies 

and defines the current state of the United States MPS market and also 

identifies future prospects. 
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