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Abstract 
This document provides an in-depth analysis of the results from 

InfoTrends’ 2009 Online Photo Service End-User Study, which was 

conducted in June. This survey questioned consumers about their 

online photo service adoption and usage habits pertaining to photo 

sharing and printing. Where appropriate, this document will also 

consider how this study compares to the results obtained from our 2008 

study on the same topic. 
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