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Abstract 
This document provides an analysis of the results from InfoTrends’ 2009 

U.S. Photo Merchandise End-User Survey. In conducting this study, 

InfoTrends surveyed 1,915 Internet-connected households in the United 

States from September 30 to October 9, 2009. This report considers 

whether end users have purchased photo merchandise, what types of 

photo merchandise are the most popular, and future purchasing 

intentions for products of this type. It also includes a section on 

respondents who have not purchased photo merchandise products in the 

past year and explores their future propensity for doing so.  
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