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Abstract
This report evaluates the digital photo printing habits of U.S.

consumers. This document and the data within it are the result of
InfoTrends’ 2009 U.S. Photo Printing End-User Survey. This study
examines general photography habits, photo printing habits in a variety
of locations (home, retail, online), perspectives of respondents who do

not print photos, and purchasing trends for photo merchandise.

For More Information

If you would like to order extra copies of this report, receive permission to use any part of the
report, or be informed of upcoming market updates, reports, and related projects, please e-mail

us at info@infotrends.com.

Europe: Asia:
3" Floor, Sceptre House Hiroo Office Building
7-9 Castle Street 1-3-18 Hiroo, Shibuya-ku
Luton, Bedfordshire Tokyo 150-0012
United Kingdom, LU1 3AJ Japan
+44 1582 400120 +81 3 5475 2663
euro.info@infotrends.com info@infotrends.co.jp




2009 U.S. Photo Printing End-User Survey October 2009

Table of Contents

Key Highlights ... 6
EXECULIVE SUIMMAIY ..ot e e s e et s e e e e e e ettt s e e e e e e e e et e s e e e e e e eeaeaaa e e e eeeeeeeaennnran e es 6
1T g [0 o | = o T S 6
General Photography HaDIES ........ooiiiiiiiie ettt sn e e 6
HOME PROLO PHINTING ..eeiiiiiiiie ettt s et e e et e e et e e s anbb e e e e e neee 7
Photo KIOSK PriNt STAIONS .....coeeiiiiiiiiii ettt et e s ee e e s eabb e e e eeee 7
REtaAI PROTO LADS ...ttt e et et b e e e n e e e neee 7
ONIINE PNOLO PINTING....ciiiiiiiieeiiiee ettt e ekt e e e e bt e e e et bt e e e aabb e e e sbbe e e e snbeeeeeneee 7

el A goTe [V To3 1T o] o HOT P PP T U PP PP PR PUPPPPP TP 7
V=31 aToTo [o] Fo T | RO PP P PP PPRPPPO 8
SOUICES OF SKEW.....ceiitieiitie ettt ettt h e et e ek et e s e b et e b et e sab e e e be e e sabeeebn e e sbe e e nnne e e snneesnneas 8
MEAN VS. IMEAIAN ...ttt ettt h e sttt e sh e e et e e e e ket e s be e e shbe e e abe e e nbeesnre e e snreesnneeen 8
Banner POINt DEFINITIONS ....ooii i e e e e e e e e e e nnees 9
SUIVEY FINGINGS ©ottiiiiiiiiiiiiiiiiiiiiii e e e s e s s e e s s e e e s e e s e e e s e aeesaannnnnnes 12
(D170 pTe o g1 o] o] [of= T O PP PP PP PPPPPN 12
AGE BN GENAET ...ttt ettt e e st bt e e e st bt e e e et b e e e e e bbe e e e e bbe e e e anbeeeeeneee 12
HOUSENOIA INCOME ...t e et e e et e e e e sbn e e e e sabneeeeans 13
Presence Of CRIlUIrEN. ... ettt e e e e e eeeeans 14
Personal Approach t0 TECHNOIOGY .........ceeiiiiiiiiiiiiii ittt breee e 15

Digital Camera Ownership and General Photography HabitS ... 16
Digital Camera OWNEISNID .....ceiiiiiieei ittt ettt e e st e e e sbb e e e s abbe e e e s atbeeeesaabeeeeans 16

Type of Digital Camera Used MOSE OFftEN ..........eviiiiiiiiiiie e 17

TYPE Of PROLOGIAPNEN ...t e ebe e e 18
Number of Digital Camera PhotOoS Captured ..........cooiuiiieiiiiiieeiiiieee ettt 20
Number of Camera Phone PhotoS Captured...........c.oouuiiiiiiiiiieiiiiiie it 22

(D] To 1t Ll o g o (e IES] (0] £ o [ 2O TP PP PP UPPPRPPPURI 24
Activities Performed with Digital IMageS........cooouiiiiiiiiiii e 26
General Photo Printing HADITS ..........uiiiiii et 28
Respondents WHhO Print PROTOS. .........iuiiiiiiiiie ettt et e e 28
REASONS FOF PIINTING . .....eeeee ittt et e e e st e e e s bb e e e s nnbeeesabneeeeans 30

Source of Digital Photos that are Printed............oocuuiiiiiiiiiiiiice e 31

e g1t g o T Mo Tor= 1 1T ] o R PP PP PPR VPR PRPURT 32
Reasons for Printing at Various LOCALIONS............ueiiiiiiiiiiiiiiee ittt 35
Number of Photos Printed at Various LOCALIONS ..........cuueiiiiiiiiieiiiiiie sttt 37

SIZES OF PROLO PriNES ...ttt sttt eb et e st e e snbbe e e snnneeas 39
Perceived Best Method for PROto PrNtING .......ccoivuiiiiiiiiiiiee it 40
Anticipated Change in Printing VOIUMES. ........ocuiiiiiiii it 41

HOME PROLO PIINTING ...eeeeiiieeiiie ettt e et e e e s s s bt e e e e e e e e e aanbbe e e e e ansnnnbreeeaeaens 42
Respondents Who Print Photos at HOME ... 42

TYPES OF PLINLEIS USEU......eeiiiiiiiiie ittt ettt sttt e st e e et e e s anb e e e s anne e e e e nees 44
Importance of Photo Printing ADIlIEY ..........c..oui i 45

2= 10 o DO TP OU PP UPPPRPPPPPRP 46

Future PUrchasing INTENTIONS .........coiiiiiiiie ettt e e et e e e s sebee e e a7

PHINTET FEATUIES ....eiii ittt ettt e ettt e e e ek bt e e s et b e e e e s sabe e e e e sabb e e e e abbeessabneeeens 48

What Photo Prints @re USEA FOr .........oiiiiiiiiieiiiice et 49

[T 0TI = 1o Lo I T o TP PP PP UPPRRPRPURP 50

Retail Photo Printing: Photo Kiosk Print StatiONS ..........ccouaiiiiiiiiiia et 52
Respondents Who Print Photos at Photo Kiosk Print Stations............ccccceveeiiiciiiiineee e, 52
Reasons for Using Photo Kiosk Print StatioNS...........oocuveiiiiiiiiiiiiiiiie e 54
Benefits of Photo KioSK Print STAIONS ...........ooiiiiiiiiiiiiic ettt 55

www.infotrends.com -2- © 2009 InfoTrends, Inc.



2009 U.S. Photo Printing End-User Survey October 2009

TP 1S3 0 ) B o 10 ] (o USSP PP 56
Frequency of Use and Number of Prints Produced...........ccccceeeiiiiiiiiiiieice e 57
HOW PhotoS Are TranSTEITEA .......veeiiiiiiiie ettt e et e e et e e e st e e e s snbeeeaes 58
Locations of Photo Kiosk Print STAtIONS ..........coiiiiiiiiiiiiie et stee et e s ireee e 59
Reasons for ChooSING LOCALION ...........uiiiiiiiiiiiiiiieee et e e st e e e e e e e s ar e e e e e e e e senrneneeeeas 60
Retail Photo Printing: PhotO Labs............uuiiiiiiie ettt e e e e sanne e e e e 61
Respondents Who Print Photos at Retail Photo Labs ..., 61
Locations of Retail PROTO LaDS .......ooiiiiiiiiieice ettt 63
TP 0 ) o 10 ] (o LSRR PP 64
[T (g oo o)l od a o) (o B 1= 1= Y2 SRR 65
How Photos are Transferred/ProVided.............ooiuuiiiiiiiiie et ee et snreee e 66
Frequency of Use and Number of Prints Produced...........ccccceveeiiiiiiiiiiieice e 67

L@ ] 1T L= = T} o TN = ] 113V T S 69
Respondents Who Order Prints ONINE..........ccc.uuiiiiii et e e e s e snrrae e e 69
L= (o = =] =11 @] o] 1o o SR 71
Net-to-Mail Versus Net-10-RELaAIL..........eiiiiiiiiie et e et e e s srree e e 72
Preferred Location for Net-t0-Retall...........cccuuiiiiiiiiiiiiiie ettt 73
Net-t0-Retail SEIVICES USEU......c.vviiiiiiiiiee ettt e et e e st e e e s snbeeeessnbeeeeeans 74
Frequency of Use and Number of Prints Produced...........ccccceeeiiiiiiiiiiieiie e 75
Respondents Who DO NOt Print PROTOS .......cuiiiiiiiiiiiieiiiee st e e e s riene e e e e e e s nnrnenee e s 77
Reasons for Not Printing Digital PhOtOS..............uuiiiiii e e e 77
Method for Viewing Digital PROLOS .........coiiiiiiiiiiiiicc st e e e e e nraae e e e 78
Most Likely Printing METhO ... e e e e e e e e e s earraeeaeeas 79

[ 010 (oI [T (o] =T g Lo 1L RO 80
Where Photo Gifts were Purchased/ProduCed .............ccooiuiireiiiiieeiiiiiee it sieee e 80
Amount SPeNnt 0N PRoto GiftS ........uuiiiiiiiiiiiiicccc e e e e e e e e s e s reeeeaeeanes 81
Reasons for Not Ordering Photo GiftS .........coiiiiiiiiii e 83

L0 o o 115 =3 T ) o 1 84

List of Figures

Table 1: DemographiC BanNer POINES..........cccciiiiiiie et s st e e e e e s s st e e e e e e s e s saaabaaeeeaeeesennnneees 9
Table 2: Usage BannNer POINES..........cuuuiiiiii et e e e e e s s tre e e e e e e e s et e e e e e e e e s s annnnraeeeesesanns 10
Figure 1: Which of the following categories iNCludeS YOUr agE7? ........cccoovcviiieeieeee i 12
Figure 2: What is your total annual household iNCOME? ... 13
Figure 3: What ages are the children under 21 living in your household? .............cccooveeeeiiiiiiiinnennn. 14
Figure 4: Which of the following best describes your personal approach to new technologies?......... 15
Figure 5: Which of the following type(s) of digital camera(s) do you OWN?...........ccccvvvieeeeeeeeiiiivnneennnn. 16
Table 3: Which of the following type(s) of digital camera(s) do you own? (Segmented by Age)......... 16
Figure 6: Which type of digital camera do you personally use most often?..........cccccvveeeeeeeiiicciinennen. 17
Figure 7: Which of the following best describes you as a photographer?............ccccovveeeeiiiiciiineennn. 18
Figure 8: Which of the following best describes you as a photographer? (Segmented by Age) ......... 19
Figure 9: On average, how many digital camera photos do you take every 3 months? (Segmented

by Age and Presence of Children)..........c.uuueiiiiii i e e s r e e e e s 20
Figure 10: On average, how many digital camera photos do you take every 3 months? (Segmented
by Photographer Type and Technology AdOPLEr TYPE) ..ccceeiiiiiiiiiieee ettt e e e e e e 21
Figure 11: On average, how many camera phone photos do you take every 3 months? (Segmented
by Age and Presence of Children)..........cuuuiiiiiio e e e s e rre e e e e e s 22
Figure 12: On average, how many camera phone photos do you take every 3 months? (Segmented
by Photographer Type and Technology AdOPLEr TYPE) ..cceeeiieiiiiiiiieie e e ettt e e e s e e e 23
Figure 13: What is your PRIMARY method for storing digital photoS? ........ccoeeeiiiiiiiiiiieeeee e, 24
Figure 14: What is your plan for storing digital photos in the long-term (beyond one year)?............... 25

Figure 15: What do you currently do with your digital images, and what do you expect to do in

www.infotrends.com -3- © 2009 InfoTrends, Inc.



2009 U.S. Photo Printing End-User Survey October 2009

L0 (U U= (T 0 ) PSRRI 26
Figure 16: What do you currently do with your digital images, and what do you expect to do in the
L1010 (1= 22 PSSR 27

Figure 17: Percentage of Respondents Who Print Digital Photos (Segmented by Gender and Age). 28
Figure 18: Percentage of Respondents Who Print Digital Photos (Segmented by Presence of

Children, Photographer Type, and Technology AdOpter TYPE).......uuuveeeeeeiiiieriireeee e eesiireeee e e e e e s 29
Figure 19: Thinking of the last 100 images that you PRINTED, what percentage were printed for the
(0] Lo T gV N == {0 ) SRR 30
Figure 20: What percentage of the digital photos that you print come from each of the following

L1010 (07T PTTPP PP OPPPPPPPRPPPRN 31
Figure 21: Which of the following methods do you use to print digital photos? ........cccccceevivviiiiinenn.n. 33
Figure 22: How do you MOST FREQUENTLY print your digital photoS? ..........cccoviiiieiiniiieeiniieeeee 34
Figure 23: What are the primary reasons that you print at NOME?...........cociiiiieiiiii e 35
Figure 24: Why do you print online or at retail MOST OFTEN? .........cooiiiiiiiiiii e 36
Figure 25: Approximately how many digital photos do you print using each of the following methods

in a typical 3-MONth PEIHIOA? ......ooiiiiiiee et e bbb e e e eeee 37
Table 4: Number of Photos Printed at Various Locations in a Typical 3-Month Period (Segmented by
VariouS DemMOQGIAPIICS) . ..ciueeiieiiiiit ettt ettt e bt e e s bt e e st e e s b e e e s n e e e nnaee s 38

Figure 26: In a typical 3-month period, what percentage of your photo prints are the following sizes?39
Figure 27: Which of the following printing methods do you think is the best choice based on the

10]1 [0} YT o i = Tex (o) £ X PSPPSR OPUPPPPPP 40
Figure 28: Over the next two years, how do you expect your digital printing volumes at each of the
fOllOWING [0CALIONS 10 CHANGE?......eeiiiiiiiiie et e bb e e ne e e e nnneeas 41
Figure 29: Percentage of Respondents Who Print Digital Photos at Home (Segmented by Gender

T[N o =) IO PO P PO PPPPTPPPPPP 42
Figure 30: Percentage of Respondents Who Print Digital Photos at Home (Segmented by Presence
of Children, Photographer Type, and Technology AdOpter TYPE).......uevviiuviiieiiiiiie e 43
Figure 31: Which of the following types of printers do you use for printing photos at home?.............. 44
Figure 32: How important of a factor was the ability to print photos when you selected any of your

010 L= o €1 ] (=] £ PP PP PPPPP 45
Figure 33: What is the brand of printer that you use MOST OFTEN for home photo printing?........... 46
Figure 34: When do you plan to purchase a new home printer? ... 47
Figure 35: Does your primary home photo printer offer any of the following features? ....................... 48
Figure 36: What do you do with the photo prints that you produce at home?............ccccceeiiiiiiiiineen. 49
Figure 37: Over the past year, what percentage of the digital photos that you printed at home were
produced on the folloWIiNg tYPES OF PAPEIT?.....oo i a e 50
Figure 38: What brand of photo paper do you primarily use for printing? ..o, 51
Figure 39: Percentage of Respondents Who Have Printed via Photo Kiosk Print Stations in the

Past Year (Segmented by Gender and AQE)........ooiuuuieiiiiie et 52

Figure 40: Percentage of Respondents Who Have Printed via Photo Kiosk Print Stations in the Past
Year (Segmented by Presence of Children, Photographer Type, and Technology Adopter Type)..... 53

Figure 41: For which of the following reasons do you use a photo kiosk print station?....................... 54
Figure 42: Which of the following do you see as benefits for printing photos via a photo kiosk print

L] 7= L0 PP PP PPRTRPN 55
Figure 43: Which of the following photo sizes have you made using a photo kiosk print station? ...... 56
Table 5: Photo Kiosk Print Station Use (Segmented by Various Demographics)...........ccccvveeereeennnne 57
Figure 44: How do you transfer your photos to a photo kiosk print station? ..............cccceeeiiiiiiiiieennen. 58
Figure 45: At which of the following locations have you used a photo kiosk print station?.................. 59
Figure 46: Why did you cho0Se theSe I0CAtIONS? ........eeiiiiiiiiiiiiie e 60
Figure 47: Percentage of Respondents Who Have Used a Retail Photo Lab in the Past Year
(Segmented DY GENAEr NG AQE)......coi ittt e e et e e e e e e et b e e e e e e e e e e annbereaaaeas 61
Figure 48: Percentage of Respondents Who Have Used a Retail Photo Lab in the Past Year
(Segmented by Presence of Children, Photographer Type, and Technology Adopter Type).............. 62
Figure 49: Which of the following retail photo lab(s) do you currently use for printing digital photos? 63
Figure 50: Which of the following sizes of digital prints have you ordered via a retail photo lab?....... 64

Figure 51: When printing at a retail photo lab, what percentage of the time do you use the following

www.infotrends.com -4 - © 2009 InfoTrends, Inc.



2009 U.S. Photo Printing End-User Survey October 2009

Photo delivery MEthOAS? ... e e e e s s e e e e e e snnrrrneeeaees 65
Figure 52: How do you transfer/provide your digital photos when you use a retail photo lab to

L1100 T8 ] 0] (017 P 66
Table 6: Retail Photo Lab Use (Segmented by Various DemographiCs) .........cccovevveeeeiiiiccviineneeeeennnns 67
Figure 53: Percentage of Respondents Who Have Ordered Prints Online (Segmented by Gender

=T o 2 o 1 PR 69
Figure 54: Percentage of Respondents Who Have Ordered Prints Online (Segmented by Presence

of Children, Photographer Type, and Technology AdOpter TYPE).....uuuveeeeiiicciiiiieeee e sesrieeee e e e e e 70
Figure 55: When you ordered your prints online, did you have the option of picking up your prints

at retail rather than having them mailed t0 YOU? .......ccuviiiiiiie e 71
Figure 56: If given the choice when ordering prints online, how would you prefer to receive your

L 101 €5 72 S 72
Figure 57: Given the opportunity, from which of the following locations would you be most interested
in obtaining the photos that you ordered ONlNE? ........ccoveeiii i 73
Figure 58: Which of the following online photo services have you used that offer in-store pickup?....74
Table 7: Net-to-Retail Use (Segmented by Various DemographiCs).......cccccevvvecvrieeeeeeeisiiiiiiineneeeee s 75
Figure 59: Why don’t you print your digital PROtOS? ........ccoiiiiiiiie e 77
Figure 60: How do you currently view your digital photoS?..........ccvvvieiiiiiiiiiiieeee e 78
Figure 61: If you wanted to print photos, which printing method would you most likely choose?........ 79
Figure 62: At which location did you most commonly purchase/produce the following photo
MEICHANTISE IEIMS? ..ottt e et e e e s bt e e s et et e e s anbbe e e e e bbee e s nbeeeeeneee 80
Figure 63: How much did you spend on photo gifts in the past year? (Segmented by Age and

[ (= TST =T Tt o @ 71 o L= o ) SO 81
Figure 64: How much did you spend on photo gifts in the past year? (Segmented by Photographer
R/ LI TaTo B I=Tol ol o] (oo | A Ao (0] o 11=T gl 1Y/ o 1= ) I RS 82
Figure 65: Why haven't you ordered any photo gifts within the pastyear? ..........cccoocceeveeiiiviiiieeennnn. 83

This material is prepared specifically for clients of InfoTrends, Inc. The opinions expressed represent our interpretation and analysis of information
generally available to the public or released by responsible individuals in the subject companies. We believe that the sources of information on which our
material is based are reliable and we have applied our best professional judgment to the data obtained.

www.infotrends.com -5- © 2009 InfoTrends, Inc.



