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Introduction

In conducting this study, InfoTrends endeavored to evaluate trends among consumers of scanners and all-
in-one devices in the areas of demographics, usage, feature importance, and future purchasing intentions.
This survey represents an update to a study conducted originally in early 2006. As appropriate, we will
compare the results from this year’s survey to those of our 2006 study to gain a greater understanding of
how this market is changing over time.

Methodology

This study represents InfoTrends’ ongoing efforts to track developments in the U.S. consumer scanning
market. The survey was conducted via the Web from January 31, 2008 to February 7, 2008. We received
1,636 qualified responses. The vast majority of respondents resided in the United States, but a few lived
in Canada. Respondents who did not live in the U.S. or Canada did not qualify for participation in this
survey. Qualifying respondents were also required to have some knowledge about the scanning device(s)
they had at home.

This material is prepared specifically for clients of InfoTrends, Inc. The opinions expressed represent our
interpretation and analysis of information generally available to the public or released by responsible
individuals in the subject companies. We believe that the sources of information on which our material is
based are reliable and we have applied our best professional judgment to the data obtained.
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