
 
 

 

 Headquarters: Europe: Asia: 
 97 Libbey Industrial Parkway  3rd Floor, Sceptre House Hiroo Office Building 
 Suite 300 7-9 Castle Street 1-3-18 Hiroo, Shibuya-ku  
 Weymouth, MA 02189 Luton, Bedfordshire Tokyo 150-0012 
 United States United Kingdom, LU1 3AJ Japan 
 +1 781 616 2100 +44 1582 400120 +81 3 5475 2663 
 info@infotrends.com euro.info@infotrends.com info@infotrends.co.jp 
 

December 1, 2008 Abstract

Spotlight on Moms: Digital Still Cameras 
  
 

Report Fast Facts 
Published: December 2008 
Pages: 78 
Tables & Figures: 68 
Price: $3,500 
 

Order Information 
To place your order today, 
contact Michelle Boczanowski 
at 781.616.2100 or via e-mail 
at michelle_boczanowski@ 
infotrends.com 
 
About InfoTrends 
InfoTrends, a Questex 
Company, is the leading 
worldwide market research 
and strategic consulting firm 
for the digital imaging and 
document solutions industries. 
We provide research, 
analysis, and advice to help 
clients understand market 
trends, identify opportunities, 
and develop strategies to grow 
their businesses. To learn 
more about our company, visit 
www.infotrends.com.  

 
 
 
 
© 2008 InfoTrends, Inc. 
www.infotrends.com 
 

Abstract 
This document takes a closer look at the results from InfoTrends’ 2008 

U.S. Digital Still Camera End-User Survey by focusing on mothers 

(females between the ages of 25 and 44 with children under age 12). It 

examines how this important consumer segment interacts with digital 

still cameras and digital photo frames. Where appropriate, moms’ 

behaviors are also compared to those of the total survey population. 
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