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Abstract

This document takes a closer look at the results of InfoTrends’ 2009
Online Photo Services End-User Survey to place a special focus on
young adults (respondents between the ages of 18 and 24). This survey
guestioned consumers about their online photo service adoption as well
as usage habits pertaining to photo sharing and printing. Where
appropriate, young adults’ responses are separated by gender and/or
compared to those of the total survey population to further illuminate the

differences between these groups.
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This material is prepared specifically for clients of InfoTrends, Inc. The opinions expressed represent our interpretation and analysis of information
generally available to the public or released by responsible individuals in the subject companies. We believe that the sources of information on which our
material is based are reliable and we have applied our best professional judgment to the data obtained.
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