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Abstract 
This document provides a closer examination of digital camera 

purchasing behaviours among consumers in Western Europe (France, 

Germany, and the United Kingdom). The analysis is based on data 

from InfoTrends’ 2007, 2008 and 2009 Western European Digital 

Photography End-User Surveys. This report discusses key factors that 

influenced digital camera owners’ purchasing decisions and also 

analyses the future purchasing intentions of digital camera owners 

and non-owners. 
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