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Abstract 
The Worldwide Consumer Digital Camera Forecast Summary for 2008-

2013 highlights worldwide market trends for consumer digital cameras. 

It also presents unit shipments, revenues, resolution trends, and vendor 

unit share for North America, the EMEA (Europe, Middle East, and 

Africa) region, Japan, the Asia-Pacific region, and Latin America. 

Detailed coverage of the Western European and North American 

markets is provided in our separate forecast reports on these regions. 
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