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Abstract 
This document takes a closer look at the results of InfoTrends’ research 

report entitled 2009 Mobile Photography End-User Survey to place a 

special focus on teenagers and young adults (respondents between the 

ages of 13 and 24). This report examines the mobile photography 

habits of consumers under age 25, including camera phone/smartphone 

ownership and use, camera phone photography habits, and mobile 

Web implementation. Where appropriate, the teenagers’ and young 

adults’ responses are separated by gender and/or compared to those of 

the total survey population to further illuminate the differences between 

these groups. 
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