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Abstract 
This document takes a closer look at the results of InfoTrends’ 2008 

Video End-User survey, focusing on mothers (females between the ages 

of 25 and 44 with children under age 12). It examines how this important 

consumer segment interacts with the videography feature on camera 

phones, camcorders, and digital cameras. Where appropriate, moms’ 

behaviors are also compared to those of the total survey population. 

 

 
 
 
 
 
 
 
 
 

 

 

For More Information
If you would like to order extra copies of this report, receive permission to use any part of the 
report, or be informed of upcoming market updates, reports, and related projects, please e-mail 
us at info@infotrends.com. 



Spotlight on Moms: Videography August 2008 

www.infotrends.com - 2 - © 2008 InfoTrends, Inc. 

Table of Contents 
Executive Summary.................................................................................................................... 4 

Key Findings ........................................................................................................................................... 4 
Camera Phones...................................................................................................................................... 4 
Camcorders ............................................................................................................................................ 5 
Digital Cameras ...................................................................................................................................... 5 

Introduction ................................................................................................................................. 6 
Methodology................................................................................................................................ 6 

Sources of Skew..................................................................................................................................... 6 
Mean vs. Median .................................................................................................................................... 7 

Banner Point Definitions ............................................................................................................ 7 
Survey Findings .......................................................................................................................... 8 

Demographics......................................................................................................................................... 8 
Age................................................................................................................................................... 8 
Household Income ........................................................................................................................... 9 
Marital Status and Presence of Children ....................................................................................... 10 

Ownership of Technologies .................................................................................................................. 11 
Approach to New Technologies ..................................................................................................... 11 
Camera Ownership ........................................................................................................................ 12 

Camera Phones and Video Clips ......................................................................................................... 14 
Video Clip Capability on Camera Phones...................................................................................... 14 
Number of Videos Captured .......................................................................................................... 15 
Video Clips Saved and Deleted ..................................................................................................... 16 
Frequency of Uploading, Editing, and Sharing Activities ............................................................... 17 
Sharing Video Clips with Others .................................................................................................... 20 

Camcorder Usage and Video Activities................................................................................................ 21 
Type of Videographer..................................................................................................................... 21 
Frequency of Camcorder Use........................................................................................................ 23 
Number of Videos Shot .................................................................................................................. 24 
Percentage of Videos Saved, Edited, and Shared ........................................................................ 25 
Percentage of Videos Edited and Shared...................................................................................... 26 
Average Length of Video Shots ..................................................................................................... 27 
Activities Conducted with Digital Videos........................................................................................ 28 

Capturing Still Videos with a Camcorder.............................................................................................. 30 
Number of Still Photos Captured with Digital Camcorder .............................................................. 30 
Activities Performed with Digital Still Photos Captured on Camcorder.......................................... 31 
Number of Camcorder Still Images that are Printed ...................................................................... 32 

Camcorder Ownership and Purchase .................................................................................................. 33 
Do Moms Purchase Camcorders?................................................................................................. 33 
Motivation for Purchase ................................................................................................................. 34 

Future Camcorder Purchasing Intentions among Non-Owners ........................................................... 35 
Shooting Video Clips on Point & Shoot Cameras ................................................................................ 36 

Type of Photographer .................................................................................................................... 36 
Frequency of Video Clip Capture................................................................................................... 38 
Length of Video Clips ..................................................................................................................... 39 
Current and Future Video Clip Activities ........................................................................................ 40 
Importance of Video Clip Capability on Next Digital Camera ........................................................ 41 

Recommendations.................................................................................................................... 42 
Camera Phone Vendors ....................................................................................................................... 42 
Camcorder Vendors ............................................................................................................................. 42 
Digital Camera Vendors ....................................................................................................................... 42 



Spotlight on Moms: Videography August 2008 

www.infotrends.com - 3 - © 2008 InfoTrends, Inc. 

Conclusion ................................................................................................................................ 43 

 

List of Figures 
Table 1: Banner Points ........................................................................................................................... 7 
Figure 1: What is your age? ................................................................................................................... 8 
Figure 2: Which of the following categories includes your total annual household income? ................. 9 
Figure 3: What ages are the children under 21 living in your household? ........................................... 10 
Figure 4: Which of the following best describes your personal approach to new technologies?......... 11 
Table 2: Camera Ownership – Moms versus Total Respondents........................................................ 12 
Figure 5: If you own more than one video capture device, which one do you use MOST OFTEN  
for video capture?................................................................................................................................. 13 
Figure 6: Does your camera phone feature video clip capability? ....................................................... 14 
Figure 7: On average, approximately how many camera phone video clips do you take every three 
months? (Means).................................................................................................................................. 15 
Figure 8: Approximately what percentage of your camera phone video clips do you save for at least  
a year, and what percentage are deleted immediately? (Means) ........................................................ 16 
Figure 9: How often do you upload videos to the Web directly from your camera phone?.................. 17 
Figure 10: How often do you edit the videos that you take with your camera phone?......................... 18 
Figure 11: How often do you share videos from your camera phone using MMS? ............................. 19 
Figure 12: Have you ever shared camera phone video clips with others by sending, copying, or  
uploading them for viewing on a computer or other device?................................................................ 20 
Figure 13: What are your TOP 3 favorite ways to share video clips? .................................................. 21 
Figure 14: Which of the following best describes you as a videographer? .......................................... 22 
Figure 15: How often do you use your camcorder? ............................................................................. 23 
Figure 16: On average, how many videos do you shoot every three months? (Means)...................... 24 
Figure 17: Approximately what percentage of these videos do you expect to save for at least a  
year? (Means)....................................................................................................................................... 25 
Figure 18: Approximately what percentage of these videos do you edit and share? (Means) ............ 26 
Figure 19: Approximately what is the average length of the videos that you shoot? (Means)............. 27 
Figure 20: Which of the following activities do you conduct with digital videos for personal use? ...... 28 
Figure 21: Which of the following activities do you conduct while SHARING your videos for personal  
use? ...................................................................................................................................................... 29 
Figure 22: On average, how many still photos do you capture with your digital camcorder every  
three months? (Means) ........................................................................................................................ 30 
Figure 23: Which of the following activities do you conduct with the digital still photos you capture  
on your camcorder?.............................................................................................................................. 31 
Figure 24: On average, how many photos captured with your digital camcorder do you print every  
three months? (Means) ........................................................................................................................ 32 
Figure 25: Did you purchase the newest camcorder in your household? ............................................ 33 
Figure 26: Was there a particular event or reason that motivated you to purchase your newest 
camcorder?........................................................................................................................................... 34 
Figure 27: Do you have any plans for purchasing a camcorder?......................................................... 35 
Figure 28: Which of the following best describes you as a photographer?.......................................... 37 
Figure 29: How often do you capture video clips with your digital camera? ........................................ 38 
Figure 30: On average, how long are the video clips that you shoot with your digital camera? .......... 39 
Figure 31: What do you do with the video clips that you capture with your digital camera, and what  
do you expect to do in the future? ........................................................................................................ 40 
Figure 32: How important will video clip capability be when you purchase your next digital camera? 41 



Spotlight on Moms: Videography August 2008 

www.infotrends.com - 4 - © 2008 InfoTrends, Inc. 

Introduction 

The digital video market has evolved considerably over the past several years. High ownership of point & 
shoot digital cameras is the primary driver for the increasing number of video clips shot by consumers. 
Affordable, easy-to-use, and portable camcorders have also helped fuel the amount of video that 
consumers shoot. Camera phones are ubiquitous in today’s market, and they are increasingly more likely 
to include video capture as a standard feature. These factors have caused video to become part of our 
everyday lives. InfoTrends has also observed that mothers with children living at home tend to differ in 
their video habits compared to those of the population in general. To obtain a better understanding of the 
videography habits of mothers, InfoTrends created an additional data cut of its 2008 Video End-User 
survey with a banner for mothers. Where appropriate, we will also provide direct comparisons between 
the entire survey pool and those respondents who qualified as mothers of children under age 12 to further 
illuminate the differences between these two groups. 

As this document will show, mothers can represent a lucrative segment for camera phone, camcorder, and 
digital camera vendors. The key is to understand the demands of these women, and this document 
provides some valuable insight on what moms are seeking in devices that offer video clip capabilities. 

As time goes on, InfoTrends will be publishing additional surveys on moms to cover other areas of the 
industry. Please contact your account representative if you have any questions or need additional information. 

Methodology 

This document focuses on a specific portion of the data from our 2008 Video End-User survey, which 
was conducted via Web-based questionnaire in the United States in May 2008. Of the 1,381 total 
respondents to that survey, 213 were identified as U.S. resident mothers between the ages of 25 and 44 
with children under 12 living at home. Their responses are examined in this report to develop a clearer 
understanding of how moms interact with different types of video cameras. 

The survey panel for the study was provided by Survey Sampling International (SSI), which maintains a 
panel of home Internet users that has been balanced by age and gender to represent the general population. 

Please see our previously published 2008 Video End-User survey and accompanying data tabulations for 
a more comprehensive study of the consumer video market. 
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